
  

103 
 

DAFTAR PUSTAKA 

Buku 

Bougie, R., & Sekaran, U. (2019). Research Methods For Business: A Skill Building 

Approach. Wiley. https://books.google.co.id/books?id=iki6eaaaqbaj 

Creswell, J. W., & Creswell, J. D. (2017). Research Design: Qualitative, 

Quantitative, and Mixed Methods Approaches. Sage Publications. 

https://books.google.co.id/books?id=335zdwaaqbaj 

Ferdinand, A. (2014). Metode penelitian manajemen: Pedoman penelitian untuk 

penulisan skripsi tesis dan disertasi ilmu manajemen. 

Ghozali, I. (2017). Model Persamaan Struktural Konsen Dan Aplikasi Dengan 

Program AMOS 24. Badan Penerbit Universitas Diponegoro. 

Ghozali, I. (2018). Aplikasi analisis multivariete dengan program IBM SPSS 23. 

Badan penerbit universitas Diponegoro. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data 

Analysis (8th, berilus ed.). Cengage. 

Handayani. (2020). Metode Penelitian Kualitatif & Kuantitatif. CV. Pustaka Ilmu. 

Hurriyanti, R. (2015). Bauran Pemasaran dan Loyalitas Konsumen. CV. Alfabeta. 

Kotler, P., & Keller, K. L. (2016). Marketing Management and Brand management 

(15th ed.). New Jersey: Pearson Pretice Hall, Inc. 

Kotler, P., & Armstrong, G. (2019). Principles of Marketing (15th ed.). Pearson. 

https://books.google.co.id/books?id=ekanlweacaaj 

Kotler, P., Keller, K. L., & Ang, S. H. (2018). Marketing management: an Asian 

perspective. Pearson. 

Kotler, P., Keller, K. L., & Chernev, A. (2021). Marketig Management. Pearson 

Education Limited. 

Kusnendi, & Ciptagustia, A. (2023). Analisis Model Pengukuran Dan Struktural 

Dalam Penelitian Manajemen Dan Bisnis (Upi Press (Ed.)). 

Rosmawati, D., Vientiany, D. D., Nasib, D., Badri, J., Yudhyani, D. E., Alfian, 

Mahrizon, D., Amelia, R., Banuari, N., Abdullah, S., Theodora, E. M., & 

Khairani, R. (2023). Pemasaran Bisnis Era Digital (H. F. M. . Ningrum 

(ed.)). CV. Media Sains Indonesia. 

Schiffman, L., & Kanuk. (2017). Consumer Behaviour E Book. Pearson Education. 

https://books.google.co.id/books?id=upspbwaaqbaj 

Suliyanto, D. (2019). Ekonometrika terapan: teori dan aplikasi dengan SPSS. 

Penerbit Andi: Yogyakarta. 



104 
 

 

Tjiptono, F. (2015). Marketing Strategy (4th ed.). Andi. 

Wardhana, A. (2024). Brand Management In The Digital Era – Edisi Indonesia (P. 

. Pradana Mahir (ed.)). CV. Eureka Media Aksara. 

Artikel 

Abigail, J., Sari, V. P., & Saputra, D. (2024). The Influence of Product Quality and 

Online Shopping Experience (OSE) on Consumer Loyalty Through Customer 

Satisfaction on Local Skincare Products. Procedia Computer Science, 

234(2023), 537–544. https://doi.org/10.1016/j.procs.2024.03.037 

Afrianata, A., Udayana, I. U., & Maharani, B. D. (2022). Pengaruh product quality 

terhadap brand loyalty melalui brand image dan brand trust sebagai variabel 

intervening. Akuntabel, 19(2), 439–447. 

https://doi.org/10.30872/jakt.v19i2.10992 

Ali, M. R., Kartawan, & Santosa, A. D. (2024). The Influence of Brand Trust and 

Customer Satisfaction on Customer Loyalty Among Shopee Users in Rural 

Area. Jurnal Multidisiplin Madani, 4(5), 687–700. 

https://doi.org/10.55927/mudima.v4i5.9406 

Andriani, M., & Dwi bunga, F. (2018). Faktor pembentuk brand loyalty : peran self 

concept connection, brand love, brand trust dan brand image (telaah pada 

merek h&m di kota dki jakarta). Benefit: Jurnal Manajemen Dan Bisnis, 2(2), 

157. https://doi.org/10.23917/benefit.v2i2.4285 

Astaginy, N., Kumalasari, F., & Irasmia. (2023). Effect of Product Quality and 

Trust on Customer Loyalty of Tabita Skincare Cream. Jurnal Ilmiah 

Manajemen Dan Bisnis, 9(2), 252. https://doi.org/10.22441/jimb.v9i2.18557 

Azizah, S. R., Wiraguna, R. T., Wulandari, A. R., & Putri, H. A. R. K. (2024). Do 

Brand Personality and Celebrity Endorser Influence Customer Loyalty 

through Brand Trust ? 9(2), 1426–1445. 

Behnam, M., Hollebeek, L., Clark, M., & Farabi, R. (2021). Exploring customer 

engagement in the product vs. service context. Journal of Retailing and 

Consumer Services, 60, 102456. 

https://doi.org/10.1016/J.Jretconser.2021.102456 

Chen, Y., & Chang, C. (2021). The impact of product quality on brand image and 

customer loyalty: Evidence from the electronics industry. Journal of Business 

Research, 124, 637–646. 

Chinomona, R. (2016). Brand communication, brand image and brand trust as 

antecedents of brand loyalty in Gauteng Province of South Africa. African 

Journal of Economic and Management Studies, 7, 124–139. 

https://api.semanticscholar.org/CorpusID:155813738



 

 

105 

Cuesta-Valiño, P., Gutiérrez-Rodríguez, P., Núnez-Barriopedro, E., & García-

Henche, B. (2023). Strategic orientation towards digitization to improve 

supermarket loyalty in an omnichannel context. Journal of Business Research, 

156(November 2022). https://doi.org/10.1016/j.jbusres.2022.113475 

Dam, S. M., & Cuong, T. (2021). Relationships between Service Quality, Brand 

Image, Customer Satisfaction, and Customer Loyalty. Journal of Asian 

Finance, Economics and Business, 8(3), 585–593. 

https://doi.org/10.13106/jafeb.2021.vol8.no3.0585 

Dendeng, E. V., Ellitan, L., & Handayani, Y. I. (2023). Pengaruh Brand Image Dan 

Product Quality Terhadap Brand Loyalty Melalui Brand Trust Pada Produk 

Face Wash Merek Wardah Di Surabaya. Jurnal Ilmiah Mahasiswa 

Manajemen : JUMMA, 12(1), 17–26. 

https://doi.org/10.33508/jumma.v12i1.4710 

Ernawati, D. (2019). Pengaruh Kualitas Produk, Inovasi Produk Dan Promosi 

Terhadap Keputusan Pembelian Produk Hi Jack Sandals Bandung. JWM 

(Jurnal Wawasan Manajemen), 7, 17. https://doi.org/10.20527/jwm.v7i1.173 

Ferreira, M., Matos, A., Couras, A., Marto, J., & Ribeiro, H. (2022). Overview of 

Cosmetic Regulatory Frameworks around the World. Cosmetics, 9(4), 1–15. 

https://doi.org/10.3390/cosmetics9040072 

Grace, E., Girsang, R. M., Simatupang, S., Candra, V., & Sidabutar, N. (2021). 

Product Quality and Customer Satisfaction and. 1(2), 69–78. 

Harrigan, P., Evers, U., Miles, M., & Daly, T. (2017). Customer engagement and 

the relationship between involvement, engagement, self-brand connection and 

brand usage intent. Journal of Business Research, 88. 

https://doi.org/10.1016/j.jbusres.2017.11.046 

Khan, M., Farasat, M., Aslam, R., & Gull, M. (2024). Building Brand Image and 

Loyalty: The Role of Customer Satisfaction and Engagement. Pakistan 

Journal of Humanities and Social Sciences, 12(2), 1028–1037. 

https://doi.org/10.52131/pjhss.2024.v12i2.2152 

Khasanah, S. H., Ariani, N., & Argo, J. G. (2021). Analisis Citra Merek, 

Kepercayaan Merek, dan Kepuasan Merek terhadap Loyalitas Merek. 

Prosiding Konferensi Riset Nasional Ekonomi, Manajemen, Dan Akuntansi, 

2, 394–411. 

Kim, S., & Lee, H. (2021). Product durability and consumer trust: An empirical 

study in the consumer goods sector. Journal of Consumer Marketing, 38(7), 

723–732. 

Kurniawati, D., Handayani, W. P. P., & Joko Pitoyo, D. (2024). Pengaruh Brand 

Image, Brand Engagement, Brand Love terhadap Customer Loyalty. 

Jimek:JurnalIlmiahMahasiswaEkonomi, 7(1). http://ojs.unik-

kediri.ac.id/index.php/jimek 



 

 

106 

Kusnandar, V. B. (2021). Sebanyak 86,88% Penduduk Indonesia Beragama Islam. 

Katadata.Co.Id. 

https://databoks.katadata.co.id/demografi/statistik/a14d3d7f7797f37/sebanya

k-8688-penduduk-indonesia-beragama-islam 

Lassoued, R., & Hobbs, J. E. (2015). Consumer confidence in credence attributes: 

The role of brand trust. Food Policy, 52, 99–107. 

https://doi.org/10.1016/j.foodpol.2014.12.003 

Lestari, D. T., Novianti, & Syamsul, H. (2025). Analisis Strategi Pemasaran Produk 

Lokal. Jurnal Manajemen Dan Ekonomi Bisnis, 5(1), 177–189. 

http://journal.wima.ac.id/index.php/jes/article/download/5591/3666 

Lestari, I., Sadalia, I., Rini, E. S., Karina, B., & Sembiring, F. (2023). The Influence 

of Brand Trust and Product Quality on Customer Loyalty Through Customer 

Engagement on Users Toyota Cars in Medan City. The 1st Proceeding of The 

International Conference on Business and Economics, 1(2), 43–61. 

https://doi.org/10.56444/icbeuntagsmg.v1i2 

Liputri, E., & Gosal, G. (2024). the Relationship of Customer Experience, Customer 

Engagement, Customer Satisfaction, and Customer Loyalty in Shopee E-

Commerce. JMBI UNSRAT (Jurnal Ilmiah Manajemen Bisnis Dan Inovasi 

Universitas Sam Ratulangi)., 11(1), 196–204. 

https://doi.org/10.35794/jmbi.v11i1.53201 

Lone, R. A., & Bhat, M. A. (2023). The Role of Customer Satisfaction as a Mediator 

Between Product Quality and Customer Loyalty. International Journal of 

Management and Development Studies, 12(6), 13–31. 

https://doi.org/10.53983/ijmds.v12n06.002 

Mutia, A. (2022). Makin Meroket, Pendapatan Produk Kecantikan dan Perawatan 

Diri di RI Capai Rp111,83 Triliun pada 2022. 

https://databoks.katadata.co.id/produk-

konsumen/statistik/66ea42a1ae6c6/makin-meroket-pendapatan-produk-

kecantikan-dan-perawatan-diri-di-ri-capai-rp11183-triliun-pada-2022 

Nair, J. G. (2023). Creating brand loyalty: Role of brand love, trust, product 

quality, customer service on customer engagement among social media users. 

Journal of Management Research and Analysis, 10(2), 87–91. 

https://doi.org/10.18231/j.jmra.2023.015 

Nugraha, M. D., & Dwita, V. (2023). The Influence of Social Media Usage on 

Loyalty with Customer Satisfaction & Brand Trust as Mediation Variable. 

Banking and Management Review, 11(2), 1616–1640. 

https://doi.org/10.52250/bmr.v11i2.541 

Nurfitriana, R., Surachman, S., & Hussein, A. S. (2020). The Influence of Brand 

Image and Brand Love on Customer Loyalty Mediated by Customer 

Engagement: Study on Consumers of Wardah Cosmetics. Management and 

Economic Journal (MEC-J), 4(2), 105–116. https://doi.org/10.18860/mec-



 

 

107 

j.v4i2.6251 

Pahlevi, R. (2022). Survei: 54% Konsumen Kosmetik Lebih Pilih Brand Lokal. 

https://databoks.katadata.co.id/produk-

konsumen/statistik/be642822a2b29fd/survei-54-konsumen-kosmetik-lebih-

pilih-brand-lokal 

Pansari, A., & Kumar, V. (2017). Customer engagement: The construct, 

antecedents, and consequences. Journal of the Academy of Marketing Science, 

45(3), 294–311. https://doi.org/https://doi.org/10.1007/s11747-016-0485-6 

Pradiani, T., Suwandi, & Fathorrahman. (2023). The Influence of Service Quality 

and Product Quality Through Customer Satisfaction on Customer Loyalty at 

Vegetarian Restaurant Fortunate Taste Batam. International Journal of Social 

Science and Business, 7(2), 466–475. 

https://ejournal.undiksha.ac.id/index.php/IJSSB/article/view/54514 

Putri, S. P., & Syaefulloh. (2024). The Influence Of Brand Image And Product 

Quality On Loyalty Through Customer Satisfaction As An Intervening 

Variable For Customers Of Almeeraakyla Pekanbaru. Dinasti International 

Journal of Economics, Finance & Accounting, 5(5), 4755–4765. 

https://doi.org/https://doi.org/10.38035/dijefa.v5i5 

Rifai, A. R., & Wahyudi, . (2016). the Effort To Create Customer Engagement on 

Customer E-Banking. Jurnal Dinamika Manajemen, 7(2), 191–205. 

http://jdm.unnes.ac.id 

Rohmat, Sudarmiatin, & Titis Shinta Dhewi. (2022). The Influence of Product 

Quality on Consumer Loyalty with Customer Satisfaction and Brand Trust as 

Mediating Variables (Case Research on Samsung Smartphone Consumers in 

Malang City). International Journal Of Humanities Education and Social 

Sciences (IJHESS), 2(1), 225–238. https://doi.org/10.55227/ijhess.v2i1.232 

Sainy, M. (2024). Examining The Impact Of Product Quality On Customer 

Satisfaction, Loyalty, And Repeat Purchase Behavior. International Scientific 

Journal of Engineering and Management. 

https://doi.org/10.55041/isjem01760 

Sapitri, L., & Onsardi. (2021). Pengaruh Citra Merek Dan Kualitas Produk 

Terhadap Loyalitas Kosmetik Wardah pada Mahasiswa Prodi Manajemen 

Fakultas Ekonomi Dan Bisnis Universitas Muhammadiyah Bengkulu. Jurnal 

Emba Review, 1(2), 139–146. https://doi.org/10.53697/emba.v1i2 

Saputra, R. A., & Nurlinda, R. A. (2024). The Influence of Product Quality and 

Service Quality on Customer Loyalty Through Customer Satisfaction. 

International Journal of Economics, 3(2), 1253–1269. 

https://doi.org/10.55299/ijec.v3i2.1103 

Sari, A. A. A. M., & Sukawati, T. G. R. (2020). Pengaruh Customer Delight 

Terhadap Customer Loyalty Denganservice Quality Sebagai Variabel 



 

 

108 

Moderasi. E-Jurnal Manajemen Universitas Udayana, 9(1), 278. 

https://doi.org/10.24843/ejmunud.2020.v09.i01.p15 

Setiawan, C., Hidayat, C., & Gantina, D. (2023). Pengaruh Citra Merek dan 

Kualitas Produk Terhadap Keputusan Pembelian Sirup Tjampolay di Pusat 

Oleh-Oleh Cirebon. Jurnal Ilmiah Pariwisata, 28(3), 319–329. 

https://jurnalpariwisata.stptrisakti.ac.id/index.php/JIP/article/view/1760 

Sudarman, E., Madiistriyatno, H., & Sudarman, I. (2021). Investigations of 

Customer Loyalty: Strengthening Product Quality, Brand Image and 

Customer Satisfaction. Mix: Jurnal Ilmiah Manajemen, 11(1), 78. 

https://doi.org/10.22441/mix.2021.v11i1.006 

Tuguinay, J., Prentice, C., & Moyle, B. (2022). The influence of customer 

experience with automated games and social interaction on customer 

engagement and loyalty in casinos. Journal of Retailing and Consumer 

Services, 64, 102830. https://doi.org/10.1016/j.jretconser.2021.102830 

Utama, I., & Kusuma, A. (2019). Peran Kepuasan Pelanggan Dalam Memediasi 

Pengaruh Kualitas Pelayanan Terhadap Loyalitas Pelanggan. E-Jurnal 

Manajemen Universitas Udayana, 8, 6468. 

https://doi.org/10.24843/EJMUNUD.2019.v08.i11.p05 

Viranti, A. N. A., & Rohman, F. (2023). Pengaruh Brand Image, Brand Awareness 

dan Brand Ambassador Terhadap Customer Loyalty. Jurnal Manajemen 

Pemasaran Dan Perilaku Konsumen, 2(4), 861–872. 

https://doi.org/10.21776/jmppk.2023.02.4.02 

Wardhana, A. (2024b). Brand Trust, Brand Trust. 6(1). 

http://jurnal.polteq.ac.id/index.php/obis/article/view/163 

Wijono, F. D., & Efrata, T. C. (2023). Strengthening Customer Loyalty through 

Customer Engagement, Customer Experience, and Service Innovation. Jurnal 

Entrepreneur Dan Entrepreneurship, 12(2), 155–168. 

https://doi.org/10.37715/jee.v12i2.4177 

Yolanda, V., & Keni, K. (2022). Customer Brand Engagement Dan Brand 

Experience Untuk Memprediksi Brand Loyalty Skincare Lokal: Variabel 

Brand Trust Sebagai Variabel Mediasi. Jurnal Muara Ilmu Ekonomi Dan 

Bisnis. https://api.semanticscholar.org/CorpusID:257034174 

Zaid, S., & Patwayati, P. (2021). Impact of Customer Experience and Customer 

Engagement on Satisfaction and Loyalty: A Case Study in Indonesia. Journal 

of Asian Finance, Economics and Business, 8(4), 983–992. 

https://doi.org/10.13106/jafeb.2021.vol8.no4.0983 

Zhang, L., Zhao, H., & Liu, Y. (2022). Product durability and brand loyalty: A 

study in the home appliances sector. International Journal of Consumer 

Studies, 46(2), 314–326. 


