DAFTAR PUSTAKA

Buku :

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes.The theory of planned behavior. In
Organizational Behavior and Human Decision Processes.

Creswell, J. W. (2020). Penelitian Kualitatif & Desain Riset : Memilih di Antara
Lima Pendekatan. In Mycological Research.

Ferdinand. (2014). Metode Penelitian Manajemen. BP Universitas Diponegoro.
Semarang. Metode Penelitian Manajemen.

Ferdinand, A. (2011). Metode Penelitian Manajemen Pedoman Penelitian untuk
Penulisan Skripsi Tesis dan disertai Ilmu Manajemen. In Semarang:
Universitas Diponegoro.

Solomon, M. (2020). Consumer Behavior: Buying, Having, Being, 13th Edition.
In Pearson.

Suliyanto. (2017). Metode Penelitian Kuantitatif. Journal of Mathematics and
Mathematics Education.

Uma Sekaran, & Roger Bougie. (2016). Research Method for Business Textbook
(A Skill Building Approa). United States: John Wiley & Sons Inc.

Artikel llmiah :

Adnyana, I. M., & Iswanto, H. (2021). Open Access Indonesia Journal of Social
Sciences. Open Access Indonesia Journal of Social Sciences, 4(1), 132-142.
https://journalsocialsciences.com/index.php/OAIJSS

Alviri, H., Lynes, J.,, & Habib, K. (2025). Beyond green chemistry: A
comprehensive review of how sustainability has been integrated into
cosmetic research. https://doi.org/10.1017/sus.2025.5

Amegbe, H., Hanu, C., & Zungu, N. P. G. (2023). The dynamics of customer
value and brand love among shoppers in emerging market. Cogent Business
and Management, 10(3). https://doi.org/10.1080/23311975.2023.2272382

Angelina, M., Ellitan, L., & Ika Handayani, Y. (2023). Pengaruh Brand Image,
Brand Love dan Brand Experience terhadap Brand Loyalty dengan Mediasi
Brand Trust pada Kedai Mixue di Kota Surabaya. Jurnal IImiah
Multidisiplin, 2(9), 3976-3985.

Arnould, E. J., & Thompson, C. J. (2005). Consumer Culture Theory (CCT):
Twenty years of research. Journal of Consumer Research.
https://doi.org/10.1086/426626

Arofa, A. Z., & Wardhani, N. I. K. (2022). Analisis Faktor-Faktor Brand Loyalty

119


https://journalsocialsciences.com/index.php/OAIJSS
https://doi.org/10.1086/426626

120

Smartphone Samsung di Sidoarjo. Ekonomis: Journal of Economics and
Business, 6(2), 567. https://doi.org/10.33087/ekonomis.v6i2.622

Arslan, B., & Uz, C. Y. (2022). The Mediating Role of Brand Trust and Brand
Love in the Impact of Brand Experience on Brand Loyalty. 13(04), 448-458.
https://doi.org/10.54209/ekonomi.v13i04

Aziezy, E., & Purnomo, S. D. (2025). Brand Image Vs Brand Love : Which One
Matters More For Customer Loyalty Among Mobile Legends Users ? Brand

Image Vs Brand Love : Mana Yang Lebih Berpengaruh Terhadap Loyalitas
Pemain Mobile Legends ? 5(1), 101-112.

Bae, B. R., & Kim, S. E. (2023). Effect of brand experiences on brand loyalty
mediated by brand love: the moderated mediation role of brand trust. Asia
Pacific Journal of Marketing and Logistics, 35(10), 2412-2430.
https://doi.org/10.1108/APJML-03-2022-0203

Barijan, D., Ariningsih, E. P., & Rahmawati, F. (2021). The Influence of Brand
Trust, Brand Familiarity, and Brand Experience on Brand Attachments.
Journal of Digital Marketing and Halal Industry, 3(1), 73-84.
https://doi.org/10.21580/jdmhi.2021.3.1.7440

Berkowitz, E. N., Jacoby, J., & Chestnut, R. (1978). Brand Loyalty: Measurement
and Management. Journal of Marketing Research.
https://doi.org/10.2307/3150644

Binti, N., Fauzi, M., Rahman, H. M. M., Binti, J., Mahdee, M., & Parvez, N.
(2025). The Effect of Customer Experience Quality on Brand Love in a
Private Institution of Higher Learning The Effect of Customer Experience
Quality on Brand Love in a Private Institution of Higher Learning. 0-23.
https://doi.org/10.20944/preprints202502.0603.v1

Carroll, B. A., & Ahuvia, A. C. (2006). Some antecedents and outcomes of brand
love. In Marketing Letters. https://doi.org/10.1007/s11002-006-4219-2

Chania, M. R., & Padang, N. (2025). The Influence of Brand Experience on
Willingness to Pay a Premium Price with Brand Loyalty and Brand Love as
Mediating Variables on Viu Application Users , Especially K-Drama Lovers
in Padang City. 9(1), 161-171. https://doi.org/10.36526/js.v3i2.5012

Chen, Xiaohua, Lee, Timothy J, & Hyun, Sunghyup Sean. (2025). Visitors’ self-
expansion and perceived brand authenticity in a cultural heritage tourism
destination. Journal of Vacation Marketing, 13567667241309122.
https://doi.org/10.1177/13567667241309122

Chieng, F., Sharma, P., Kingshott, R. P. J., & Roy, R. (2022). Interactive effects
of self-congruity and need for uniqueness on brand loyalty via brand
experience and brand attachment. Journal of Product and Brand
Management, 31(6), 870-885. https://doi.org/10.1108/JPBM-12-2020-3250

Chieng, F., Sharma, P., & Roy, R. (2016). The Tie that Binds : The impact of self-


https://doi.org/10.33087/ekonomis.v6i2.622
https://doi.org/10.36526/js.v3i2.5012

121

congruity and Brand Experience on Brand Attachment. August, 87-93.

Choi, C.-J., Xu, J., & Min, D.-G. (2024). Investigating of the influence process on
consumer’s active engagement through emotional brand attachment and
brand love. Asia Pacific Journal of Marketing and Logistics, 36(11), 3061—
3080. https://doi.org/10.1108/APJML-10-2023-1028

De Sousa-Fontoura, D. M. N., De Amorim Silva, P. H. X., De Assis Ribeiro dos
Santos, F., Camara, C. A., Nogueira de Sousa, L. H., de Godoy Alves Filho,
E., Araljo, R. M., Lima, Y. S., Sarmento da Silva, E. M., & Sarmento Silva,
T. M. (2025). Polyphenolic profile, botanical origin, and radical scavenging
activity of geopropolis produced by the stingless bee Melipona subnitida
Ducke in northeastern Brazil. Food Research International, 202, 115717.
https://doi.org/https://doi.org/10.1016/j.foodres.2025.115717

Eastman, J. K., & Dekhili, S. (2021). Can luxury attitudes impact sustainability ?
The role of desire for unique products , culture , and brand self -
congruence. June. https://doi.org/10.1002/mar.21546

Edith Ebele Agu, Toluwalase Vanessa lyelolu, Courage ldemudia, & Tochukwu
Ignatius ljomah. (2024). Exploring the relationship between sustainable
business practices and increased brand loyalty. International Journal of
Management &  Entrepreneurship  Research, 6(8), 2463-2475.
https://doi.org/10.51594/ijmer.v6i8.1365

Erobathriek, A., Pangaribuan, C. H., & Princes, E. (2023). Social Media
Marketing Activities to Tie-in Brand Commitment: A Brand Experience
Mediation. Proceedings of 2023 International Conference on Information
Management and Technology, ICIMTech 2023, September, 271-276.
https://doi.org/10.1109/1CIMTech59029.2023.10278053

Fathi, L., Vakil Alroaia, Y., Haghshenas Kashani, F., & Heydariyeh, S. A. (2025).
Identifying and Analyzing the Dimensions of Digital Marketing based on
Social Media for the Development of Foreign Trade. Commercial Strategies.
https://doi.org/10.22070/cs.2025.19536.1398

Ferreira, P., Faria, S., & Gabriel, C. (2022). The influence of brand experience on
brand equity: the mediating role of brand love in a retail fashion brand.
Management and Marketing, 17(1), 1-14. https://doi.org/10.2478/mmcks-
2022-0001

Ferreira, P., Rodrigues, P., & Rodrigues, P. (2019). Brand Love as Mediator of the
Brand Experience-Satisfaction-Loyalty Relationship in a Retail Fashion
Brand. Management and Marketing, 14(3), 278-291.
https://doi.org/10.2478/mmcks-2019-0020

Fitriani, A., & Achmad, G. N. (2021). The Effect Of Brand Identification And
Brand Image On Brand Love And Brand Loyalty On Iphone Smarthphone
Product Users In Samarinda. Business and Accounting Research (IJEBAR)
Peer Reviewed-International Journal, 5(2), 420-432. https://jurnal.stie-


https://doi.org/10.1108/APJML-10-2023-1028
https://doi.org/10.22070/cs.2025.19536.1398

122

aas.ac.id/index.php/IJEBAR

Fonny, A., & Tandijaya, T. N. B. (2022). Pengaruh Brand Attachment Terhadap
Repurchase Intention Dengan Brand Commitment Sebagai Variabel
Intervening Pada Customer Crunchaus Salads. Jurnal Manajemen
Pemasaran, 16(1), 37-48. https://doi.org/10.9744/pemasaran.16.1.37-48

Gazi, M. A. L, lbrahim, M., Masud, A. Al, & Reza, S. M. A. (2025). Brand
experiences and loyalty among young smartphone users: a serial mediation
analysis. Management Decision, ahead-of-p(ahead-of-print).
https://doi.org/10.1108/MD-12-2023-2321

Ghorbanzadeh, D., & Rahehagh, A. (2021). Emotional brand attachment and
brand love: the emotional bridges in the process of transition from
satisfaction to loyalty. Rajagiri Management Journal, 15(1), 16-38.
https://doi.org/10.1108/ramj-05-2020-0024

GOmez-Suarez, M., & Veloso, M. (2020). Brand experience and brand attachment
as drivers of WOM in hospitality. Spanish Journal of Marketing - ESIC,
24(2), 231-246. https://doi.org/10.1108/SIME-12-2019-0106

Hafidza Gumelar Muksininna, & Ririn Tri Ratnasari. (2022). Persepsi Nilai Uang
terhadap Niat Membeli Kosmetik Halal: Dimediasi Emotional Brand
Attachment. Jurnal Ekonomi Syariah Teori Dan Terapan, 9(5), 617-627.
https://doi.org/10.20473/vol9iss20225pp617-627

Hamdy, A., Zhang, J., & Eid, R. (2024). Does destination gender matter for
destination brand attachment and brand love? The moderating role of
destination involvement. Marketing Intelligence & Planning, 42(1), 120-
148. https://doi.org/10.1108/MIP-05-2023-0211

Harjadi, D., Fatmasari, D., & Hidayat, A. (2023). Uncertain Supply Chain
Management experience , brand loyalty and brand love. 11, 481-488.
https://doi.org/10.5267/j.uscm.2023.3.001

Helgason, H. S., & Steingrimsdéttir, P. (2023). How do sustainability concerns
impact consumers’ shopping behavior and brand loyalty?

Hematian, Z., Savari, Moslem, & Yazandapanah, M. (2025). Factors affecting
tourists&amp;#039; satisfaction with local food in rural areas of Shushtar
County. Journal of Rural Research.
https://doi.org/10.22059/jrur.2024.362302.1857

Huaman-Ramirez, R., & Merunka, D. (2019). Brand experience effects on brand
attachment: the role of brand trust, age, and income. European Business
Review, 31(5), 610-645. https://doi.org/10.1108/EBR-02-2017-0039

Ibrahim, B. (2022). Social Media Marketing Activities and Brand Loyalty: A
Meta-Analysis Examination. Journal of Promotion Management, 28(1), 60—
90. https://doi.org/10.1080/10496491.2021.1955080


https://doi.org/10.1108/SJME-12-2019-0106

123

John, M. (2025). Service Excellence in the Age of Sustainability : How Customer-
Centric Innovations are Redefining Delight and Competitive Advantage ?
February.

Joshi, R., & Garg, P. (2021). Role of brand experience in shaping brand love. In
International Journal of Consumer Studies (Vol. 45, Issue 2).
https://doi.org/10.1111/ijcs.12618

Juhaidi, A., Ma, H., Yuseran, M., Janah, R., Azmi, R., & Muharramah, N. (2024).
Social Sciences & Humanities Open The effect of brand personality , brand-
self congruity , and brand love on E-WOM in Islamic higher education in
Indonesia : A mediating effect of brand trust. Social Sciences & Humanities
Open, 10(May), 100955. https://doi.org/10.1016/j.ssah0.2024.100955

Jung, S., & Kim, T. (2025). The effects of influencer characteristics on brand
trust , brand attachment , and brand loyalty among SNS sportswear

consumers : Focusing on the MZ generation consumers Keyword s. 15(1),
50-66. https://doi.org/10.55493/5003.v15i1.5298

Khan, A., Mohammad, A. S., & Muhammad, S. (2021). An integrated model of
brand experience and brand love for halal brands: survey of halal fast food
consumers in Malaysia. Journal of Islamic Marketing, 12(8), 1492-1520.
https://doi.org/10.1108/JIMA-11-2019-0236

Kim, J. J. (2023). Brand personality of global chain hotels, self-congruity, and
self-discrepancy on customer responses. International Journal of Hospitality
Management, 114, 103565.
https://doi.org/https://doi.org/10.1016/}.ijhm.2023.103565

Klabi, F. (2020). Self-lmage Congruity Affecting Perceived Quality and the
Moderation of Brand Experience: The Case of Local and International
Brands in the Kingdom of Saudi Arabia. Journal of Global Marketing, 33(2),
69-83. https://doi.org/10.1080/08911762.2019.1614242

Kusnendi, K. (2019). Structural Equation Modeling (SEM) Analisis Permodelan
Persamaan Structural (APPS) dalam Penelitian Manajemen. Jurnal
MANAJERIAL. https://doi.org/10.17509/manajerial .v2i2.16471

Le, M. T. H. (2020). The impact of brand love on brand loyalty: the moderating
role of self-esteem, and social influences. Spanish Journal of Marketing -
ESIC, 25(1), 156-180. https://doi.org/10.1108/SIME-05-2020-0086

Long, H. C., Anh Quan, P. N., Xuan Tra, N. H., Pham, T. D., Thuy Linh, N., &
Khanh Doan, N. H. (2024). Factors affecting customer engagement and
brand loyalty in Vietham FMCG: the moderation of artificial intelligence.
Cogent Business and Management, 11(2).
https://doi.org/10.1080/23311975.2024.2428778

Loureiro, S. M. C., Ruediger, K. H., & Demetris, V. (2012). Brand emotional
connection and loyalty. Journal of Brand Management, 20(1), 13-27.


https://doi.org/10.1111/ijcs.12618
https://doi.org/10.1108/JIMA-11-2019-0236
https://doi.org/10.1108/SJME-05-2020-0086

124

https://doi.org/10.1057/bm.2012.3

Mai, T., Huyen, K., Ngoc, B., Minh, T., & Luu, N. (2025). ScienceDirect
ScienceDirect Factors Affecting Green Cosme tic ° s Brand Loyalty: The
Mediating Effect of Brand Love. Procedia Computer Science, 253(2024), 277—
286. https://doi.org/10.1016/j.procs.2025.01.091

Mandagi, D., Centeno, D., & Indrajit. (2022). Destination brand gestalt and its
effects on brand attachment and brand loyalty. Philippine Management
Review, 29, 1-24. https://pmr.upd.edu.ph/index.php/pmr/article/view/359

Mandasari, A., & Soeiady, S. M. (2020). Pengukuran Self-Brand Congruity pada
Industri. 6(Mei), 40-47.

Marsasi, E. G., & Yuanita, A. D. (2023). Investigating the Causes and
Consequences of Brand Attachment of Luxury Fashion Brand: the Role of
Gender, Age, and Income. Media Ekonomi Dan Manajemen, 38(1), 71.
https://doi.org/10.56444/mem.v38i1.3268

Mostafa, R. B., & Kasamani, T. (2021). Brand experience and brand loyalty: is it
a matter of emotions? Asia Pacific Journal of Marketing and Logistics,
33(4), 1033-1051. https://doi.org/10.1108/APIML-11-2019-0669

Mursid, A., Pujiastuti, Y., Rinwantin, R., & Wibowo, R. A. (2024). The capacity
of the halal brand logo to fortify the brand commitment of Muslim travellers.
Journal of Islamic Marketing, ahead-of-p(ahead-of-print).
https://doi.org/10.1108/JIMA-10-2023-0325

Nguyen, D. T., Nguyen, T. T. H., Nguyen, K. O., Pham, T. T. H., & Nguyen, T.
H. (2023). Brand Personality and Revisit Intention: the Mediating Role of
Tourists’ Self-Image Congruity. Tourism and Hospitality Management,
29(2), 235-248. https://doi.org/10.20867/thm.29.2.8

Njonge, T. (2023). Influence of Psychological Well-Being and School Factors on
Delinquency , During the Covid-19 Period Among Secondary School
Students in Selected Schools in Nakuru County : Kenya. V11(2454), 1175—
1189. https://doi.org/10.47772/1JRISS

Owusu-berko, L. (2025). Harnessing Big Data , Machine Learning , and
Sentiment Analysis to Optimize Customer Engagement , Loyalty , and Market
Positioning. February, 0-16. https://doi.org/10.7753/1JCATR1403.1001

Prentice, C., Wang, X., & Loureiro, S. M. C. (2019). The influence of brand
experience and service quality on customer engagement. Journal of Retailing
and Consumer Services, 50(April), 50-59.
https://doi.org/10.1016/j.jretconser.2019.04.020

Rabbanee, F. K., Roy, R., & Spence, M. T. (2020). Factors affecting consumer
engagement on online social networks: self-congruity, brand attachment, and
self-extension tendency. European Journal of Marketing, 54(6), 1407-1431.
https://doi.org/10.1108/EJM-03-2018-0221


https://pmr.upd.edu.ph/index.php/pmr/article/view/359
https://doi.org/10.1108/JIMA-10-2023-0325

125

Riyasa, I. A. P. W., Dewi, N. I. K., & Lina, N. P. M. (2023). Peran brand love
memediasi pengaruh social media marketing terhadap brand loyalty pada
umkm Kkuliner di denpasar. JUIMA: Jurnal Ilmu Manajemen, 13(1), 14-25.

Safeer, A. A., He, Y., & Abrar, M. (2020). The influence of brand experience on
brand authenticity and brand love: an empirical study from Asian consumers’
perspective. Asia Pacific Journal of Marketing and Logistics, 33(5), 1123—
1138. https://doi.org/10.1108/APIJML-02-2020-0123

Sahaja, K., & Pudukarapu, L. (2019). Preprintnotpeerrev Preprintn ot pe
erved. 6(6), 1-4.

Shimul, A. S. (2022). Brand attachment: a review and future research. Journal of
Brand Management, 29(4), 400-419. https://doi.org/10.1057/s41262-022-
00279-5

Shimul, A. S., & Phau, I. (2023). The role of brand self-congruence, brand love
and brand attachment on brand advocacy: a serial mediation model.
Marketing Intelligence and Planning, 41(5), 649-666.
https://doi.org/10.1108/MIP-10-2022-0443

Siahaan, R. R. C., Ardhanari, M., & Rahmawati, V. (2023). Membangun Brand
Love Dan Loyalitas Konsumen: Analisis Pengaruh Brand Trust Dan Brand
Experience Pada Penggemar Kopi Janji Jiwa. Jurnal llmiah Mahasiswa
Manajemen : JUMMA, 12(2), 161-172.
https://doi.org/10.33508/jumma.v12i2.5228

Sirgy, M. J. (1982). Self-Concept in Consumer Behavior: A Critical Review.
Journal of Consumer Research. https://doi.org/10.1086/208924

Sondari, T., Zeina, N., Sari, M., & Nuraliati, A. (2025). Service-dominant logic in
the hotel industry : Pathway to brand awareness and loyalty. 5(1), 231-245.

Soviasari, M., & Do, A. D. (2024). Enrichment : Journal of Management New
strategy to increase sales in the post pandemic era ( case of ivan gunawan
cosmetics ). 13(6).

Stefany, S., Padmalia, M., & Effendy, J. A. (2021). Pengaruh Brand Experience
Terhadap Brand Loyalty Dengan Brand Love Sebagai Variabel Mediasi Pada
Pengguna Iphone di Surabaya. DeReMa (Development of Research
Management): Jurnal Manajemen, 16(1), 115-127.

Sujana, E. R., Verinita, & Sari, D. K. (2023). Pengaruh Brand Experience dan
Brand Engagement terhadap Brand Loyalty dengan Brand Trust sebagai
Variabel Mediasi. Jurnal Informatika Ekonomi Bisnis, 5, 554-558.
https://doi.org/10.37034/infeb.v5i2.567

Suyoto, Y. T., & Tannady, H. (2022). Ideal Self-Congruence: Its Impacts on
Customer Love and Loyalty To Luxury Brands in Indonesia. International
Journal of Professional Business Review, 7(6), 1-18.
https://doi.org/10.26668/businessreview/2022.v716.e769


https://doi.org/10.1108/APJML-02-2020-0123
https://doi.org/10.1108/MIP-10-2022-0443
https://doi.org/10.37034/infeb.v5i2.567

126

Thomson, M., Maclnnis, D. J., & Park, C. W. (2005). The ties that bind:
Measuring the strength of consumers’ emotional attachments to brands.

Journal of Consumer Psychology.
https://doi.org/10.1207/s15327663jcp1501_10

Verbeke, A., Roberts, R. E., Delaney, D., Zamborsky, P., Enderwick, P., & Nagar,
S. (2020). International business research. Contemporary International
Business in  the Asia-Pacific  Region</I>, 15(2), 252-294.
https://doi.org/10.1017/9781316999615.010

Wijnands, F., & Gill, T. (2020). ‘You’re not perfect, but you’re still my
favourite.” Brand affective congruence as a new determinant of self-brand
congruence. Journal of Marketing Management, 36(11-12), 1076-1103.
https://doi.org/10.1080/0267257X.2020.1767679

Winarto, L., & Wisesa, A. (2026). Analyzing the Impact of Artificial Intelligence
and Sustainability on Gen Z Consumer Purchase Intentions : A Case Study of
L’ Oréal Cosmetics Indonesia. 9(5).

Yolanda, V., & Keni, K. (2022). Customer Brand Engagement Dan Brand
Experience Untuk Memprediksi Brand Loyalty Skincare Lokal: Variabel
Brand Trust Sebagai Variabel Mediasi. Jurnal Muara Ilmu Ekonomi Dan
Bisnis, 6(2), 380—393. https://doi.org/10.24912/jmieb.v6i2.19506

Yuanita, A. D., & Marsasi, E. G. (2022). The Effect of Brand Attachment, Brand
Experience, and Self-Image Congruence on the Purchase Intention of Luxury
Brand. Jurnal Ekonomi Bisnis Dan Kewirausahaan, 11(3), 292.
https://doi.org/10.26418/jebik.v11i3.57542

Zarantonello, L., Schmitt, B. H., & Brakus, J. J. (2007). Development of the
Brand Experience Scale. Advances in Consumer Research - North American
Conference Proceedings.

Data Elektronik :

Badan Pusat Statistik (2024). Statistik Pendapatan Februari 2024. Diakses tanggal
3 Mei 2025, dari
https://www.bps.go.id/id/publication/2024/06/07/2db3f6357ef0359d6657bdc
4/statistik-pendapatan-februari-2024.html

Bintari Rahmania. (2020). Perubahan Gaya Hidup Dorong Industri Kosmetik.
Diakses tanggal 11 Maret 2025, dari
https://www.tempo.co/ekonomi/perubahan-gaya-hidup-dorong-industri-
kosmetik-869007

Desy Yuliastuti. (2024). Tertekan Pasar Cina, Penjualan L'Oréal Hanya Naik
53% di Q2 2024. Diakses tanggal 12 Maret 2025, dari
https://www.fortuneidn.com/business/tertekan-pasar-cina-penjualan-I-oreal-
hanya-naik-5-3-di-q2-2024-00-4vfn9-d7tjsw

Fabiola Febrinastri. (2022). Hingga Juli 2022, Industri Kosmetik Meningkat 83%


https://www.tempo.co/ekonomi/perubahan-gaya-hidup-dorong-industri-kosmetik-869007
https://www.tempo.co/ekonomi/perubahan-gaya-hidup-dorong-industri-kosmetik-869007
https://www.fortuneidn.com/business/tertekan-pasar-cina-penjualan-l-oreal-hanya-naik-5-3-di-q2-2024-00-4vfn9-d7tjsw
https://www.fortuneidn.com/business/tertekan-pasar-cina-penjualan-l-oreal-hanya-naik-5-3-di-q2-2024-00-4vfn9-d7tjsw

127

dan Didominasi UKM. Diakses tanggal 10 Maret 2025, dari
https://www.suara.com/pressrelease/2022/09/13/105011/hingga-juli-2022-
industri-kosmetik-meningkat-83-dan-didominasi-ukm

Farah Ramadhani. (2022). Intip Data Penjualan Kosmetik Wajah Terlaris di
Shopee dan Tokopedia: Brand Makeup Lokal Kuasai Pasar!. Diakses tanggal
10 Maret 2025, dari https://compas.co.id/article/brand-makeup-lokal/

Ivana Deva Rukmana. (2022). Inilah Data Penjualan Wardah 1 Tahun Terakhir.
Diakses tanggal 12 Maret 2025, dari https://compas.co.id/article/data-
penjualan-wardah-1-tahun-terakhir/

Kompas.tv. (2022). Beauty Expo 2022 jadi Ajang Unjuk Gigi Industri Kosmetik
Indonesia,. Diakses tanggal 9 Maret 2025, dari
https://www.kompas.tv/advertorial/326268/beauty-expo-2022-jadi-ajang-
unjuk-gigi-industri-kosmetik-indonesia

Monavia Ayu Rizaty. (2021). L'Oreal, Perusahaan Produk Kecantikan dengan
Pendapatan Tertinggi pada 2020. Diakses tanggal 23 Februari 2025, dari
https://databoks.katadata.co.id/produk-
konsumen/statistik/88f2f539a79cf15/loreal-perusahaan-produk-kecantikan-
dengan-pendapatan-tertinggi-pada-2020

Open Data Kota Tasikmalaya. (2024). Diakses tanggal 19 Februari 2025, dari
https://opendata.tasikmalayakota.go.id/artikel/kependudukan-kota-
tasikmalaya-tahun-2023-semester-ii

Rahayu Subekti. (2023). L'Oreal Masuk Daftar Produk Pro-Israel yang Diboikot,
Ini Alasannya. Diakses  tanggal 10 Maret 2025,  dari
https://ekonomi.republika.co.id/berita/s43u0a502/loreal-masuk-daftar-
produk-proisrael-yang-diboikot-ini-alasannya

Vincent Gallon. (2025). France: A sluggish beauty market driven by pharmacy
sales in  2024. Diakses tanggal 17 Maret 2025, dari
https://www.premiumbeautynews.com/en/france-a-sluggish-beauty-
market%2C25437?utm_source=chatgpt.com


https://www.suara.com/pressrelease/2022/09/13/105011/hingga-juli-2022-industri-kosmetik-meningkat-83-dan-didominasi-ukm
https://www.suara.com/pressrelease/2022/09/13/105011/hingga-juli-2022-industri-kosmetik-meningkat-83-dan-didominasi-ukm
https://compas.co.id/article/brand-makeup-lokal/
https://www.kompas.tv/advertorial/326268/beauty-expo-2022-jadi-ajang-unjuk-gigi-industri-kosmetik-indonesia
https://www.kompas.tv/advertorial/326268/beauty-expo-2022-jadi-ajang-unjuk-gigi-industri-kosmetik-indonesia
https://databoks.katadata.co.id/produk-konsumen/statistik/88f2f539a79cf15/loreal-perusahaan-produk-kecantikan-dengan-pendapatan-tertinggi-pada-2020
https://databoks.katadata.co.id/produk-konsumen/statistik/88f2f539a79cf15/loreal-perusahaan-produk-kecantikan-dengan-pendapatan-tertinggi-pada-2020
https://databoks.katadata.co.id/produk-konsumen/statistik/88f2f539a79cf15/loreal-perusahaan-produk-kecantikan-dengan-pendapatan-tertinggi-pada-2020
https://opendata.tasikmalayakota.go.id/artikel/kependudukan-kota-tasikmalaya-tahun-2023-semester-ii
https://opendata.tasikmalayakota.go.id/artikel/kependudukan-kota-tasikmalaya-tahun-2023-semester-ii

