
 

 

1 

 

 

DAFTAR PUSTAKA 

Abdollahpouri, H. et al. (2021a) ‘User-centered evaluation of popularity bias in 

recommender systems’, in UMAP 2021 - Proceedings of the 29th ACM 

Conference on User Modeling, Adaptation and Personalization. 

Association for Computing Machinery, Inc, pp. 119–129. Available at: 

https://doi.org/10.1145/3450613.3456821. 

Abdollahpouri, H. et al. (2021b) ‘User-centered Evaluation of Popularity Bias in 

Recommender Systems’, in Proceedings of the 29th ACM Conference on 

User Modeling, Adaptation and Personalization. New York, NY, USA: 

ACM, pp. 119–129. Available at: 

https://doi.org/10.1145/3450613.3456821. 

Abdollahpouri, H., Burke, R. and Mobasher, B. (2019) ‘Managing Popularity Bias 

in Recommender Systems with Personalized Re-ranking’. Available at: 

http://arxiv.org/abs/1901.07555. 

Abdul Hussien, F.T., Rahma, A.M.S. and Abdul Wahab, H.B. (2021) 

‘Recommendation Systems for E-commerce Systems An Overview’, in 

Journal of Physics: Conference Series. IOP Publishing Ltd. Available at: 

https://doi.org/10.1088/1742-6596/1897/1/012024. 

Adam, S.I. and Grivin, W. (2025) ‘IMPLEMENTASI SISTEM REKOMENDASI 

PRODUK E-COMMERCE MENGGUNAKAN CONTENT-BASED 

FILTERING BERBASIS COSINE SIMILARITY’, 10(2). 

Alliya, S.Q., Widyaningsih, P. and Nurmalitasari, N. (2024) ‘PENERAPAN 

SISTEM REKOMENDASI CONTENT BASED FILTERING PADA 

PEMILIHAN SKINCARE DI CAMELIA’, Infotech: Journal of 

Technology Information, 10(2), pp. 179–186. Available at: 

https://doi.org/10.37365/jti.v10i2.280. 



2 

 

 

 

Andra, A.N.D. and Baizal, Z.K.A. (2022) ‘E-commerce Recommender System 

Using PCA and K-Means Clustering’, Jurnal RESTI, 6(1), pp. 57–63. 

Available at: https://doi.org/10.29207/resti.v6i1.3782. 

Azizah, N. and Rozi, A.F. (2024) ‘Sistem Rekomendasi Produk Somethinc 

Menggunakan Metode Content-based Filtering’, Jurnal Teknologi Dan 

Sistem Informasi Bisnis, 6(3), pp. 461–468. Available at: 

https://doi.org/10.47233/jteksis.v6i3.1411. 

Burke, R. (2002) Hybrid recommender systems: Survey and experiments, User 

Modelling and User-Adapted Interaction. Available at: 

https://doi.org/10.1023/A:1021240730564. 

Carnovalini, F., Rodà, A. and Wiggins, G.A. (2025) ‘Popularity Bias in 

Recommender Systems: The Search for Fairness in the Long Tail’, 

Information (Switzerland). Multidisciplinary Digital Publishing Institute 

(MDPI). Available at: https://doi.org/10.3390/info16020151. 

Didi Riswan, Heri Eko Rahmadi Putra and Risfan Nazar Saputra (2024) 

‘Pengembangan Sistem Rekomendasi Berbasis Kecerdasan Buatan Untuk 

Meningkatkan Pengalaman Pengguna Di Platform E-Commerce’, Jurnal 

Komputer Teknologi Informasi dan Sistem Informasi (JUKTISI), 2(3), pp. 

572–580. Available at: https://doi.org/10.62712/juktisi.v2i3.145. 

Dinda Maristha, M.D., Santoso, A.J. and Sari Dewi, F.K. (2021) ‘Sistem 

Rekomendasi Pembelian Produk Kesehatan pada E-Commerce ABC 

berbasis Graph Database Amazon Neptune menggunakan Metode Hybrid 

Content-Collaborative Filtering’, Jurnal Buana Informatika, 12(2), pp. 88–

97. Available at: https://doi.org/10.24002/jbi.v12i2.4623. 

Fiarni, C., Maharani, H. and Calista, N. (2019) Product Recommendation System 

Design Using Cosine Similarity and Content-based Filtering Methods, 

IJITEE. 

Gupta, P. et al. (2021) ‘CauSeR: Causal Session-based Recommendations for 



3 

 

 

 

Handling Popularity Bias’, in International Conference on Information and 

Knowledge Management, Proceedings. Association for Computing 

Machinery, pp. 3048–3052. Available at: 

https://doi.org/10.1145/3459637.3482071. 

Gupta, S., Kaur, K. and Jain, S. (2024) ‘EqBal-RS: Mitigating popularity bias in 

recommender systems’, Journal of Intelligent Information Systems, 62(2), 

pp. 509–534. Available at: https://doi.org/10.1007/s10844-023-00817-w. 

Halimatussa’diyah, E. and Dini, S.K. (2025) ‘IMPLEMENTASI METODE 

CONTENT-BASED FILTERING DENGAN PENDEKATAN 

EUCLIDEAN DISTANCE DALAM SISTEM REKOMENDASI 

PRODUK SKINCARE’, Rabit : Jurnal Teknologi dan Sistem Informasi 

Univrab, 10(2), pp. 763–783. Available at: 

https://doi.org/10.36341/rabit.v10i2.6371. 

Hou, Y. et al. (2023) ‘Bridging Language and Items for Retrieval and 

Recommendation: Benchmarking LLMs as Semantic Encoders’. 

Isinkaye, F.O., Folajimi, Y.O. and Ojokoh, B.A. (2015) ‘Recommendation systems: 

Principles, methods and evaluation’, Egyptian Informatics Journal. Elsevier 

B.V., pp. 261–273. Available at: https://doi.org/10.1016/j.eij.2015.06.005. 

Keikhosrokiani, P. and Man Fye, G. (2024) A Hybrid Recommender System for 

Health Supplement e-Commerce based on Customer Data Implicit Ratings. 

Available at: https://doi.org/https://doi.org/10.1007/s11042-023-17321-6. 

Klimashevskaia, A. et al. (2022) ‘Mitigating Popularity Bias in Recommendation: 

Potential and Limits of Calibration Approaches’, Communications in 

Computer and Information Science, 1610 CCIS(Bias 2022), pp. 82–90. 

Available at: https://doi.org/10.1007/978-3-031-09316-6_8. 

Klimashevskaia, A. et al. (2024) ‘A survey on popularity bias in recommender 

systems’, User Modeling and User-Adapted Interaction, 34(5), pp. 1777–

1834. Available at: https://doi.org/10.1007/s11257-024-09406-0. 



4 

 

 

 

Li, L., Zhang, Z. and Zhang, S. (2021) ‘Hybrid Algorithm Based on Content and 

Collaborative Filtering in Recommendation System Optimization and 

Simulation’, Scientific Programming, 2021. Available at: 

https://doi.org/10.1155/2021/7427409. 

Liu, Z., Fang, Y. and Wu, M. (2023) ‘Mitigating Popularity Bias for Users and 

Items with Fairness-centric Adaptive Recommendation’, ACM 

Transactions on Information Systems, 41(3). Available at: 

https://doi.org/10.1145/3564286. 

Lops, P., de Gemmis, M. and Semeraro, G. (2011) ‘Content-based Recommender 

Systems: State of the Art and Trends’, in Recommender Systems Handbook. 

Springer US, pp. 73–105. Available at: https://doi.org/10.1007/978-0-387-

85820-3_3. 

Lv, J. and Liu, X. (2022) ‘The Impact of Information Overload of E-Commerce 

Platform on Consumer Return Intention: Considering the Moderating Role 

of Perceived Environmental Effectiveness’, International Journal of 

Environmental Research and Public Health, 19(13). Available at: 

https://doi.org/10.3390/ijerph19138060. 

Machado, G.B. V., Brandão, W.C. and Marques-Neto, H.T. (2024) ‘EQNet: A Post-

Processing Approach to Manage Popularity Bias in Collaborative Filter 

Recommender Systems’, in International Conference on Enterprise 

Information Systems, ICEIS - Proceedings. Science and Technology 

Publications, Lda, pp. 919–932. Available at: 

https://doi.org/10.5220/0012612800003690. 

Naeimi, M. and Chehreghani, M.H. (2025) ‘PBiLoss: Popularity-Aware 

Regularization to Improve Fairness in Graph-Based Recommender 

Systems’. Available at: http://arxiv.org/abs/2507.19067. 

Naghiaei, M., Rahmani, H.A. and Deldjoo, Y. (2022) ‘CPFair: Personalized 

Consumer and Producer Fairness Re-ranking for Recommender Systems’, 

in SIGIR 2022 - Proceedings of the 45th International ACM SIGIR 



5 

 

 

 

Conference on Research and Development in Information Retrieval. 

Association for Computing Machinery, Inc, pp. 770–779. Available at: 

https://doi.org/10.1145/3477495.3531959. 

Nurcahya, A. and Supriyanto, S. (2020) ‘Content-based recommender system 

architecture for similar e-commerce products’, Jurnal Informatika, 14(3), p. 

90. Available at: https://doi.org/10.26555/jifo.v14i3.a18511. 

Pazzani, M.J. and Billsus, D. (2007) ‘Content-based Recommendation Systems’, 

The Adaptive Web [Preprint]. Available at: 

https://api.semanticscholar.org/CorpusID:7364032. 

Qin, J. (2021) ‘A Survey of Long-Tail Item Recommendation Methods’, Wireless 

Communications and Mobile Computing, 2021. Available at: 

https://doi.org/10.1155/2021/7536316. 

Qiu, L. et al. (2025) ‘The Problem of Information Overload Among Consumers on 

E-Commerce Platforms Under Marxist Consumption Theory: An Analysis 

of Key Factors Influencing Purchase Decisions’, Journal of Organizational 

and End User Computing, 37(1), pp. 1–29. Available at: 

https://doi.org/10.4018/JOEUC.388179. 

Rahmayuna, N. Harini, C. (2025) ‘Pemodelan Sistem Rekomendasi Pada E-

Commerce Berbasis Collaborative Filtering dan Machine Learning’, Sinta 

Journal, 6(2), pp. 593–600. Available at: 

https://doi.org/10.37638/sinta.6.2.593–600. 

Roy, D. and Dutta, M. (2022) ‘A systematic review and research perspective on 

recommender systems’, Journal of Big Data, 9(1). Available at: 

https://doi.org/10.1186/s40537-022-00592-5. 

Salton, G. and Buckley, C. (1988) TERM-WEIGHTING APPROACHES IN 

AUTOMATIC TEXT RETRIEVAL, Information Processing & Management. 

Sharaf, M. et al. (2022) ‘A survey on recommendation systems for financial 

services’, Multimedia Tools and Applications, 81(12), pp. 16761–16781. 



6 

 

 

 

Available at: https://doi.org/10.1007/s11042-022-12564-1. 

Sinaga, V.L. and Wibowo, A. (2025) ‘Combining XGBoost and hybrid filtering 

algorithm in e-commerce recommendation system’, International Journal 

of Advances in Applied Sciences, 14(2), pp. 618–626. Available at: 

https://doi.org/10.11591/ijaas.v14.i2.pp618-626. 

Teofilus, T. et al. (2020) ‘A study of indonesian online marketplace: Information 

processing theory paradigm’, Journal of Distribution Science, 18(8), pp. 

75–87. Available at: https://doi.org/10.15722/jds.18.8.202008.75. 


