DAFTAR PUSTAKA

Akram, S., Buono, P., & Lanzilotti, R. (2024). Recruitment chatbot acceptance in a
company: a mixed method study on human-centered technology acceptance
model.  Personal and  Ubiquitous Computing, 28(6), 961-984.
https://doi.org/10.1007/s00779-024-01826-4

Alrum, C. Z., Hanggara, B. T., & Kurnianingtyas, D. (2026). Analisis Pengalaman
Pengguna pada Chatbot Al dengan Metode User Experience Questionnaire
(UEQ) untuk Rekomendasi Pemilihan Chatbot Sesuai Kebutuhan Mahasiswa
(Vol. 10, Number 3). https://j-ptiik.ub.ac.id/index.php/j-
ptiik/article/view/16195

Ariyanti, W., & Alam, R. G. (2025). ANALISIS KEPUASAN PENGGUNA
CHATGPT DAN GEMINI DI KALANGAN MAHASISWA
MENGGUNAKAN METODE UEQ. In WIS Indonesian Journal on
Information System. https://doi.org/https://doi.org/10.36549/ijis.v1011.353

Arthana R, Y. W., Sopian, D., Muangsal, & Gunawan, H. (2025). Analisis Faktor
Teknologi dan Organisasi terhadap Pemanfaatan Sistem Informasi Akuntansi
Digital pada Coffee Shop di Bandung Raya. In Jurnal Sains Manajemen &
Akuntansi (Vol. 17, Number 1).
https://doi.org/https://doi.org/10.37151/jsma.v1711.240

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User
Acceptance of Information Technology. MIS Quarterly, 13(3).

https://doi.org/https://doi.org/10.2307/249008



Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User Acceptance of
Computer Technology: A Comparison of Two Theoretical Models. In Source:
Management Science (Vol. 35, Number 8).

Gemawaty, C. A., & Yuliani, Y. (2026). Faktor-Faktor Yang Mempengaruhi
Penerimaan Sistem Informasi Menggunakan Model TAM (Vol. 7, Number 1).
https://doi.org/https://doi.org/10.63447/jimik.v7i1.1693

Hani, N., Lestari, P. V., Zamora, H. P., Ismayanti, R., & Setiawan, 1. (2024).
Analisis Faktor Penerimaan Pengguna ChatGPT dengan Menggunakan
Metode TAM pada Mahasiswa Universitas Amikom Purwokerto. Jupiter:
Publikasi Ilmu Keteknikan Industri, Teknik Elektro Dan Informatika, 2(6), 51—
61. https://doi.org/10.61132/jupiter.v216.612

Hayati, S. N., Putri, A. F., & Rudiyanto, M. K. (2025). ANALISIS PENERIMAAN
CHATGPT SEBAGAI ALAT BANTU PEMBELAJARAN
MENGGUNAKAN TECHNOLOGY ACCEPTANCE MODEL (TAM).
Jurnal  Informatika  Dan Teknik  Elektro Terapan, 13(3).
https://doi.org/10.23960/jitet.v13i3.6918

Hornbzk, K., & Hertzum, M. (2017). Technology acceptance and user experience:
A review of the experiential component in HCI. ACM Transactions on
Computer-Human Interaction, 24(5). https://doi.org/10.1145/3127358

Julians, A. R. (2025). EVALUASI IDENTITAS KEPENDUDUKAN DIGITAL
MENGGUNAKAN SYSTEM USABILITY SCALE, USER EXPERIENCE
QUESTIONNAIRE, DAN TECHNOLOGY ADOPTION MODEL (Vol. 8§,

Number 2). https://doi.org/https://doi.org/10.36040/mnemonic.v8i2.15329



Kane, E. F., & Denzin, N. K. (n.d.). Cover design THE RESEARCH ACT A Th
eoretical  Introduction to Sociological ~ Methods. Retrieved
www.routledge.com

Kemp, S. (2025, October 15). Digital 2026: more than [ billion people use AI. Data
Reportal. https://datareportal.com/reports/digital-2026-global-overview-
report?rq=%20kemp%202026

Komarudin, D., Baharuddin, M., & Tjenreng, Z. (2025). PERAN KECERDASAN
BUATAN DALAM MENINGKATKAN EFISIENSI PELAYANAN
PUBLIK DI INDONESIA. In Jurnal Ilmiah Ilmu Pemerintahan (Vol. 11,
Number 2).

Laugwitz, B., Held, T., & Schrepp, M. (2008). Construction and evaluation of a
user experience questionnaire. Lecture Notes in Computer Science (Including
Subseries Lecture Notes in Artificial Intelligence and Lecture Notes in
Bioinformatics), 5298 LNCS, 63-76. https://doi.org/10.1007/978-3-540-
89350-9 6

Ma, J., Wang, P, Li, B., Wang, T., Pang, X. S., & Wang, D. (2025). Exploring User
Adoption of ChatGPT: A Technology Acceptance Model Perspective.
International Journal of Human-Computer Interaction, 41(2), 1431-1445.
https://doi.org/10.1080/10447318.2024.2314358

Maesayaroh, T., Normah, & Rifai, B. (2025). Analisis User Experience ChatGPT
pada Mahasiswa di Kota Jakarta dengan menggunakan Metode User
Experience Questionnaire (UEQ). Jurnal Rekayasa Perangkat Lunak, 6(1).

https://doi.org/https://doi.org/10.31294/reputasi.v6il.4932



Mlekus, L., Bentler, D., Paruzel, A., Kato-Beiderwieden, A. L., & Maier, G. W.
(2020). How to raise technology acceptance: user experience characteristics as
technology-inherent determinants. Gruppe. Interaktion. Organisation.
Zeitschrift Fur Angewandte Organisationspsychologie, 51(3), 273-283.
https://doi.org/10.1007/s11612-020-00529-7

Nasrul, I., Angraini, Hamzah, M. L., & Saputra, E. (2024). Analysis Of User
Experience Of ChatGPT And Gemini Users Using The User Experience
Quistionnaire (UEQ) For Education. Jurnal Sisfokom (Sistem Informasi Dan
Komputer), 13(3), 352-359. https://doi.org/10.32736/sisfokom.v13i3.2250

Nathania, C. A., Arta, S., Maufa, J. B. P., Butar Butar, N. C., Sefia, Z. U., &
Handoyo, E. R. (2023). Analisis User Experience Penggunaan ChatGPT pada
Lingkungan Pendidikan Tinggi (Vol. 3, Number 2).
https://doi.org/10.24002/konstelasi.v3i2.7216

Nisa, W., & Sulaiman, M. (2025). User Experience Analysis: ChatGPT-based Al
in Islamic Religious Education Learning. Studies in Learning and Teaching,
6(1), 186—196. https://doi.org/10.46627/silet

Nurhendi, R. N., & Bastam, M. N. (2025). ANALISIS SURVEI AWAL
PRODUKTIVITAS TENAGA KERJA KONSTRUKSI DI PALEMBANG. 10(1).
https://doi.org/10.31851/xe1f3k15

Putri, D. O. D., & Lestarini, D. (2024). Assessing User Experience of ChatGPT
Website ~Employing the User Experience Questionnaire (UEQ).

https://doi.org/DOI:https://doi.org/10.32520/stmsi.v13i6



Santoso, H. B., Schrepp, M., Kartono, R. Y., Utomo, A. Y., & Priyogi, B. (2016).
Measuring User Experience of the Student-Centered e-Learning Environment
(Vol. 13). https://eric.ed.gov/?id=ej 1087680

Sapta Nusantri Pratiwi, Igbal Malik Kafin, & Yustian Servanda. (2025).
SENTIMEN PENGGUNA  CHATGPT TERHADAP  EFISIENSI
AKADEMIK DENGAN UEQ DAN SMOTE, STUDI KASUS:
UNIVERSITAS MULIA BALIKPAPAN.
Https://Ejournal. Warunayama.Org/Kohesi.
https://doi.org/10.8734/Kohesi.v1i2.365

Sastra, R., Watmah, S., Putri, D., Aditama, K., & Ristiyanto, N. (2025). Prototipe
Chatbot Terapi Kognitif Perilaku (CBT): TemanBatin Berbasis UX untuk
Mendukung Kesehatan Mental Gen Z. Jurnal INSAN (Journal of Information
Systems Management Innovation, 5(2).
https://doi.org/https://doi.org/10.31294/j-insan.v512.11073

Werning, T.-C., Escalona, M. J., & Hinderks, A. (2025). Linking User Experience
and Business Outcomes: How Perceived Usefulness of Al Chatbots Predicts
Satisfaction and NPS. International Conference on Web Information Systems
and Technologies, WEBIST - Proceedings, 502-510.
https://doi.org/10.5220/0013745900003985

Yoseppin, G., Dewi, P. A. M. N., & Purba, Y. K. (2025). Fenomena Chatbot Al

Sebagai Teman Curhat: Implikasi Pada Hubungan Antarpribadi di Era Digital.

In Jurnal Ilmu Komunikasi (Vol. 7, Number 1). www.bps.go.id/id/



