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This research aims to determine the Company Size, Leverage, Sales Growth, and 

Earnings Persistence of Consumer Goods Sector Companies listed on the Indonesia 

Stock Exchange from 2018-2023. Additionally, this research aims to understand 

how Company Size, Leverage, and Sales Growth influence Earnings Persistence 

both partially and collectively in Consumer Goods Sector Companies on the 

Indonesia Stock Exchange from 2018-2023. The research method used is a 

quantitative research method with a descriptive approach. The sampling technique 

employs purposive sampling. Data collection techniques used are obtained from 

secondary data through literature review and other relevant sources. The analytical 

tool used is panel data regression. The research results show that: (1) Company 

Size partially has a significant effect on Earnings Persistence; (2) Leverage 

partially has no significant effect on Earnings Persistence; (3) Sales Growth 

partially has a significant effect on Earnings Persistence, and; (4) Company Size, 

Leverage, and Sales Growth collectively have a significant effect on Earnings 

Persistence. 
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Penelitian ini bertujuan untuk mengetahui Ukuran Perusahaan, Leverage, Sales 

Growth dan Persistensi Laba Perusahaan Sektor Barang Konsumen yang Terdafatar 

di Bursa Efek Indonesia Tahun 2018-2023. Selain itu, penelitian ini bertujuan untuk 

mengetahui bagaimana pengaruh Ukuran Perusahaan, Leverage, Sales Growth dan 

Persistensi Laba secara parsial dan bersama-sama terhadap Perusahaan Sektor 

Barang Konsumen Bursa Efek Indonesia Tahun 2018-2023.  Metode penelitian 

yang digunakan adalah metode penelitian kuantitatif melalui pendekatan 

deskripstif. Sedangkan tehnik penarikan sampel menggunakan metode purposive 

sampling. pengumpulan data yang digunakan diperoleh dari data sekunder yang 

didapat melalaui kajian pustaka dan pihak lain yang relevan. Alat analisis 

menggunakan regresi data panel. Hasil penelitian menunjukan bahwa: (1) Ukuran 

Perusahaan secara parsial berpengaruh Signifikan terhadap Persistensi Laba; (2) 

Leverage secara parsial Tidak berpengaruh Signifikan terhadap Persistensi Laba; 

(3) Sales Growth secara parsial berpengaruh Signifikan terhadap Persistensi Laba, 

dan; (4) Ukuran Perusahaan, Leverage dan Sales Growth, secara bersama-sama 

berpengaruh siginifikan terhadap Persistensi Laba. 
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