
 

76 

DAFTAR PUSTAKA 

BUKU 

Amelia, R. (2018). Talent Wins: The New Playbook for Putting People First. 

https://www.mckinsey.com/capabilities/people-and-organizational- 

performance/our-insights/talent-wins 

Amperawati, E. D. (2021). Optimalisasi Reputasi Perusahaan Melalui Kinerja 

Layanan Hotel Di Industri Hospitalitas. Penerbit Selaras Media 

Kreasindo. Diandra Kreatif. 

Annisa, S., Jaja Raharja, un, & Abdul Muhyi, H. (2022). Pengaruh employer 

attractiveness, media sosial, dan reputasi organisasi terhadap intensi 

melamar pekerjaan generasi z. Jurnal Ekonomi, Keuangan Dan 

Manajemen, 18(4), 816. 

https://journal.feb.unmul.ac.id/index.php/INOVASI/article/view/12114/22

86 

Barhate, B., & Dirani, K. M. (2022). Career aspirations of generation Z: a 

systematic literature review. European Journal of Training and 

Development, 46(1/2), 139–157. https://doi.org/10.1108/EJTD-07-2020-

0124 

Creswell, J. W. (2018suliyan). (2018). Educational research : planning, conducting 

and evaluating quantitative and qualitative research, Pearson New 

Internatioan (Pearson). 

Ferizal, I. (2016a). Journey to be Employer Of Choice. PT Gramedia Pustaka 

Utama. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. 

(2021). An Introduction to Structural Equation Modeling (pp. 1–29). 

https://doi.org/10.1007/978-3-030-80519-7_1 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how 

to report the results of PLS-SEM. European Business Review, 31(1), 2–24. 

https://doi.org/10.1108/EBR-11-2018-0203 

Gupta, S., & Saini, G. K. (2020). Information Source Credibility and Job Seekers’ 

Intention to Apply: The Mediating Role of Brands. Global Business 

Review, 21(3), 743–762. https://doi.org/10.1177/0972150918778910 

Halisa, N. N. (2020). Peran Manajemen Sumber Daya Manusia “Sistem Rekrutmen, 

http://www.mckinsey.com/capabilities/people-and-organizational-
https://doi.org/10.1108/EBR-11-2018-0203


77  

 

Seleksi, Kompetensi dan Pelatihan” Terhadap Keunggulan Kompetitif: 

Literature Review. ADI Bisnis Digital Interdisiplin Jurnal, 1(2 Desember), 

14–22. https://doi.org/10.34306/abdi.v1i2.168 

Highhouse, S., Lievens, F., & Sinar, E. F. (2003). Measuring Attraction to 

Organizations. Educational and Psychological Measurement, 63(6), 986– 

1001. https://doi.org/10.1177/0013164403258403 

Kusnendi & Ciptagustia, A. (2023). Analisis Model Pengukuran dan Struktural 

dalam Penelitian Manajemen dan Bisnis. UPI Press. 

M. Idrus, A. Smith, B. J. (2023). The Effect of Employer Branding on Company 

Reputation. Journal of Management, International Conference on Human 

Resource Management. 

Suliyanto. (2011). Ekonometrika Terapan:Teori dan Aplikasi Dengan SPSS. CV 

Andi Offset. 

ARTIKEL ILMIAH 

Ekhsan, M., & Fitri, N. (2021). Pengaruh Employer Branding Terhadap Minat 

Melamar Pekerjaan Dengan Reputasi Perusahaan Sebagai Variabel 

Mediasi. Jurnal Ekonomi Bisnis, Manajemen Dan Akuntansi (JEBMA), 

1(2), 97–107. https://doi.org/10.47709/jebma.v1i2.992 

Erlinda, F., & Safitri, R. (2020). The Relationship Between Employer Branding, 

Corporate Reputation, And Recruitment Web On Intention To Apply. 

Jurnal Ekonomi   Syariah   Teori   Dan   Terapan,   7(8),   

1572.https://doi.org/10.20473/vol7iss20208pp1572-1583 

Evrina, P. W., & Wulansari, P. (2023). Pengaruh Employer Branding Dan Reputasi 

Organisasi Terhadap Intention To Apply Pada Generasi Z. Jurnal Ilmiah 

Manajemen, Ekonomi, & Akuntansi (MEA), 7(2), 603–619. 

https://doi.org/10.31955/mea.v7i2.3045 

Ferizal, I. (2016b). Journey to be Employer of Choice. - 

SDwAAQBAJ&oi=fnd&pg=PP1&dq=journey+to+be+employer+of+choi

ce 

&ots=hdrIKAgKjQ&sig=MZZeN34Tg6SY86mQdPT2rMSjXmU&redir_

es c=y#v=onepage&q=journey to be employer of choice&f=false 

Fitriastuti, T., Larasatie, P., & Vanderstraeten, A. (2021). Please like me: 

Ingratiation as a moderator of the impact of the perception of 



78  

 

organizational politics on job satisfaction. International Journal of 

Environmental Research and Public Health, 18(14). 

https://doi.org/10.3390/ijerph18147455 

Junça Silva, A., & Dias, H. (2023). The relationship between employer branding, 

corporate reputation and intention to apply to a job offer. International 

Journal of Organizational Analysis, 31(8), 1–16. 

https://doi.org/10.1108/IJOA-01-2022-3129 

Khan, R. N. (2017). Relationship between Reputation Perception and Job Pursuit 

Intention in Private Sector. International Journal of Economics & 

Management Sciences, 06(03). https://doi.org/10.4172/2162-

6359.1000422 

Kumari, P., Dutta, M., & Bhagat, M. (2020). Employer Branding and its Role in 

Effective Recruitment. AIMS International Journal of Management, 14(2), 

89–100. https://doi.org/10.26573/2020.14.2.2 

Lathofani, A., & S. (2021). Pengaruh employer brand image terhadap intensi 

melamar pekerjaan dengan pengalaman kerja sebagaivariabel 

moderasi (Studi pada pencari kerja generasi Y). Diponegoro Journal Of 

Management, 10. 

Lew, D. (2009). Employer branding has been the unity of the behavior identity that 

is born or has been owned by the organization itself. Journal of Business 

Ethics, 84(1-2), 21–30. 

Nurqamar, I. F., Ulfa, S., Hafizhah, I., Fadhillah, N., & Rahmi, N. (2022). The 

Intention of Generation Z To Apply For a Job. JBMI (Jurnal Bisnis, 

Manajemen, Dan Informatika), 18(3), 218–247. 

https://doi.org/10.26487/jbmi.v18i3.16493 

Putri, A. D. (2021). (2021). Generasi Z dan media sosial: Tantangan dan peluang 

bagi organisasi. Jurnal Ilmu Komunikasi, 20(1),(Generasi Z dan media 

sosial: Tantangan dan peluang bagi organisasi), 1–10. 

https://ejournal.unitomo.ac.id/index.php/jkp/article/view/3624/1914 

Putri, R. L., & Abdurrahman, A. (2023). Pengaruh Employer Branding, Reputasi 

Perusahaan dan Informasi Sosial Media Terhadap Niat Melamar Pekerjaan 

Generasi Milenial dan Generasi Z. Innovative: Journal Of Social Science 

Research, 3(3), 10844–10861. 



79  

 

Rina Dewi, P. E. M., & Mujiati, N. W. (2024). Pengaruh Reputasi Perusahaan, 

Deskripsi Pekerjaan Dan E-Recruitment Terhadap Minat Melamar Kerja. 

E- Jurnal Ekonomi Dan Bisnis Universitas Udayana, 12(12), 2405. 

https://doi.org/10.24843/eeb.2023.v12.i12.p09 

Sagita, M. P., Hami, A. El, & Hinduan, Z. R. (2020). Development Of Indonesian 

Work Readiness Scale On Fresh Graduate In Indonesia. Jurnal Psikologi, 

19(3), 297–314. https://doi.org/10.14710/jp.19.3.297-314 

Salamah, N., Purwanto, T., & Rosanti, C. (2023). Pengaruh Employer Branding, 

Media Sosial, Dan Persepsi Terhadap Niat Melamar Kerja Pada Industri 

Startup the Effect of Employer Branding, Social Media, and Perceptions 

on Intention To Apply for Work in the Startup Industry. Neraca, 19, 133–

146. 

Santiago, J. (2019). The relationship between brand attractiveness and the intent to 

apply for a job. European Journal of Management and Business 

Economics, 28(2), 142–157. https://doi.org/10.1108/EJMBE-12-2018-

0136 

Septiawan, B., & Suprianto, S. (2022). Salary and Job Axpectations of Generation 

Z Sebagai Pijakan Perusahaan dalam Penarikan dan Seleksi Talent. 

Akuntabilitas: Jurnal Ilmiah Ilmu-Ilmu Ekonomi, 14(1), 10–19. 

https://doi.org/10.35457/akuntabilitas.v14i1.2248 

Shalahuddin, S., Sari, M. F., & Hidayat, N. (2022). Peran Kompensasi dan E- 

Recruitment: Analisis Minat Melamar Pekerjaan Pada Calon 

Karyawan/Pegawai Generasi Millenial. At-Tadbir : Jurnal Ilmiah 

Manajemen, 6(1), 66. https://doi.org/10.31602/atd.v6i1.6088 

Soeling, P. D., Dhea, S., Arsanti, A., & Indriati, F. (2022). Machine Translated by 

Google Reputasi organisasi : apakah itu memediasi pengaruh daya tarik 

merek pemberi kerja pada niat untuk melamar di Indonesia ? 8(April 

2021). 

Tikson, S. D. S., Hamid, N., & Mardiana, R. (2018). Employer Branding as a 

Strategy to Attract Potential Workforce. Bisnis & Birokrasi Journal, 25(3). 

https://doi.org/10.20476/jbb.v25i3.9968 

Zalni, Z. R., & Abror. (2019). Pengaruh Reputasi , Electronic Word of Mouth dan 

Web Quality Terhadap Kepercayaan Pelanggan Shopee di Kota Padang. 

Jurnal Kajian Manajemen Dan Wirausaha, 01(2), 97–107. 



80  

 

WEBSITE 

https://money.kompas.com/read/2024/08/24/232627926/46-persen-perusahaan- 

kesulitan-cari-karyawan-ini-sebabnya. 


