DAFTAR ISI

LEMBAR PENGESAHAN........oottiiiiiiiiiiiiiieteeetettttt ettt aaeaaaaeaeees ii
ABSTRAK ...ttt iv
ABSTRACT ...............c.cccoeeeeeeeeeee v
KATA PENGANTAR ......ooooiiiiiiiiiiietietteeeeeettet ettt et e aaaaaaasaaaeaaeeeeeeeees vi
DAFTAR ST ...ttt e e e e e e e e e e e aeeeaaeaeeeees ix
DAFTAR GAMBAR ..ottt e et e e e e e e e aeeeeeeeees xi
DAFTAR TABEL. ... e e xiii
DAFTAR LAMPIRAN ...t e e e e an e s Xiv
BAB I PENDAHULUAN ..ot e e et e e e e e aaanen s 1
1.1 Latar Belakang...........cooiiiiiiiiiiii et 1
1.2 Rumusan Masalah..........cccceiiiiiiiiiiiiiie e e e ee e saneee s 22
1.3 TUJuAN PeNEIItIaAN . ....eeeiiiiiiiiic e 23
1.4 Manfaat PeneltIan .........cc.vveiiiiiiiiiiiiiiie i saneee s 23
BAB II TINJAUAN PUSTAKA.......oooiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeetee ettt 24
2.1 Landasan TEOIT «.....ouuvvieiiiriiieiiiiie ettt 24
2.1.1 Interaksionisme Simbolik dalam Kampanye Politik ..............cccceevvivvreiiinnnnnn, 24
2.1.2  Media Kampanye POIIK ........cccciiiiiiiiiiieiiiiiie e siivee e sineee e 29
2.1.3  Anime sebagai Media Kampanye Politik.............cccccoiiiiiinin 30

2.2 Penelitian Terdahult ............cooooiiiiiiiiii e 32
2.3 Kerangka PemiKiran ........cccccoiiuiiiiiiiiiiiie s 37
BAB III METODE PENELITIAN ......oooviiiiiiiiiiiiiiiiieeeeeeeeeeeeeeeeeee e 41
3.1 Metode Penelitian ..........ocviiiiiiiiiie it 41
3.2 Sasaran Penelitian ...........ceoiiiiiiiiiiiiiie et 43
33 Teknik Pengambilan Data ............cooiiiiiiiiiiiiiiiie e 44
3.4 Metode ANALISIS ....vvviieiiiiiiei ittt 45
3.5 Validitas Data .....oceeeiiiiiiiiiei e 47
BAB IV HASIL DAN PEMBAHASAN ......oootiiiiiiiiiiiieeeeeeeeveeeeeeeae 48
4.1 Profil Gibran Rakabuming Raka ...........c.ccooociiiiiii e 48
4.2 Media Sosial TWILLEI/X .....eiiiiiiiiiiiiiiii ettt e e 49
4.3 Postingan Gibran Rakabuming Raka ............ccccoooiiiiiiniiie e 50

X



4.3.1  Analisis Engagement Postingan Gibran Rakabuming Raka...........cc.cccoeeveenn 53

4.3.2  Analisis Sentimen Postingan Gibran Rakabuming Raka.............ccccocoerineennn. 56
4.3.3  Analisis Word Cloud dan Word Frequency Postingan Gibran..................c....... 59
4.3.4  Coding Data Postingan Gibran Rakabuming Raka ............ccccccceeriiinnininnnnn, 63
4.3.5 Membangun Tema Potensial..........cccocuiiiiiiiiiiiiiiiiie e 68

4.4 POStINGANn TeMPO.CO...uureiiiieiiiiiiitiie ettt ettt e e nens 72
4.4.1  Analisis Engagement Postingan TempPoO.CO.........ocovveriiieriiiiiiiie e 73
4.42  Analisis Sentimen Postingan TeMPO.CO .......cccuveriiiiiiiiieiiiiiiiiee e 75
4.43  Analisis Word Cloud dan Word Frequency Postingan Tempo.co ..................... 78
4.4.4  Coding Data Postingan TemPO.CO .......ueeriuriiiiiiaiiiieiiieeniie e 81
4.4.5 Membangun Tema Potensial...........cocceiiiiiiiiiiiiiiiiiiieniciee e 85

4.5 POStINZAN TVONE ...vvviiiiiiiiii et e e s sar e e e sareeee s 89
4.5.1 Analisis Engagement Postingan TVONENEWS..........ccevvivireiiiieiesiiiiineesiiieneens 90
4.5.2  Analisis Sentimen Postingan TVONENEWS ..........cccevivieiiiiiiiieiiiie e 92
4.5.3  Analisis Word Cloud dan Word Frequency Postingan TVOneNews................ 94
4.5.4  Coding Data Postingan TVONENEWS ........uuuuiiieeiiiiiiiiiiiiiieeeessiiiineeeeeeessnnenes 98
4.5.5 Membangun Tema Potensial..........cccooiuiieiiiiiiesiiiiiie e 102

4.6 Catatan Imersi Peneliti..........ccccoviiiiiiiiiiiii 104
4.7 Pembahasan.........ccccoiiiiiiiiiii 109
BAB V PENUTUP......oooiii e 124
5.1 KeSTMPUIAN. ....eeii i 124
5.2 SAIAN cviiiiiic i 126
DAFTAR PUSTAKA ... 127
LAMPIRAN L. 136



	DAFTAR ISI

