


  
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 ISBN: 978-1-5108-3391-3 
 

1st UPI Global Conference on 
Business, Management and 
Entrepreneurship 
(UPI-GC-BME 2016) 

Bandung, Indonesia 
8 August 2016 

Part 1 of 2 

Editors: 
 
Ade Gafar Abdullah 
Ratih Hurriyati 
Asep Bayu Dani Nandiyanto 
Lili Adiwibowo 
 

Tutin Aryanti 
Vina Adriany 
Ari Aripin 

Advances in Economics, Business and  
Management Research Volume 15 

 
 



Printed from e-media with permission by: 
 

Curran Associates, Inc. 
57 Morehouse Lane 

Red Hook, NY  12571 
 

 
 

Some format issues inherent in the e-media version may also appear in this print version. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Copyright© (2016) by Atlantis Press 
All rights reserved. 
http://www.atlantis-press.com/php/pub.php?publication=gcbme-16 
 
Printed by Curran Associates, Inc. (2017) 
  
For permission requests, please contact the publisher: 
  
Atlantis Press 
Amsterdam / Paris 
 
Email: contact@atlantis-press.com 
 
Additional copies of this publication are available from: 
 
Curran Associates, Inc. 
57 Morehouse Lane 
Red Hook, NY 12571 USA 
Phone:  845-758-0400 
Fax:      845-758-2633 
Email:   curran@proceedings.com 
Web:     www.proceedings.com 



TABLE OF CONTENTS 
 
 

PART 1 
 

FINANCIAL MANAGEMENT AND ACCOUNTING 
 
THE DETECTION OF CORRUPTION AND THE ROLE OF ACCOUNTANT IN ACHIEVING 
GOOD PUBLIC GOVERNANCE ....................................................................................................................................... 1

Rozmita Dewi Yr 
 

THE EFFECT OF CORPORATE TAX GOVERNANCE, AUDIT QUALITY AND TAX 
EXPOSURE ON AUDIT FEE FOR COMPANIES ENLISTED IN INDONESIA STOCK 
EXCHANGE .......................................................................................................................................................................... 8

R. Nelly Nur Apandi, Sidharta Utama, Hilda Rosieta 
 

INTERNAL CONTROL AND QUALITY OF FINANCIAL REPORTING IN ZAKAT 
MANAGEMENT ORGANIZATION ................................................................................................................................ 17

Elis Mediawati 
 

THE EFFECT OF EMPLOYEE COMPETENCE ON THE RELIABILITY OF FINANCIAL 
STATEMENTS .................................................................................................................................................................... 20

R. Ait Novatiani, R. Roosaleh Laksono 
 

THE OPPORTUNITIES AND CHALLENGES OF ISLAMIC ACCOUNTING LEARNING FOR 
VOCATIONAL STUDENTS AND ITS APPLICATION IN ISLAMIC MICROFINANCE 
INSTITUTIONS .................................................................................................................................................................. 23

Arim Nasim, Agus Widarsono, Ellinna Riennovita 
 

THE IMPACT OF DELEGATED AUTHORITY AND ORGANIZATIONAL COMMITMENT 
TOWARD BUDGET PARTICIPATION .......................................................................................................................... 31

Ernawaty Usman, Nurhayati Haris, Sugianto Sugianto 
 

REORIENTATION AND RENEWAL OF INDONESIA ECONOMY EDUCATION CURRICULUM 
PARADIGM BASED ON CREATIVE ECONOMY, CHARACTER EDUCATION AND LOCAL 
CULTURAL VALUES........................................................................................................................................................ 37

Moch Noviadi Nugroho 
 

THE EFFECT OF RETURN ON ASSETS AND RETURN ON EQUITY TO THE STOCK PRICE ........................ 53
Fitri Sukmawati, Innes Garsela 

 

STOCK VALUATION OF INDONESIAN NATURAL GAS COMPANY IN THE MIDDLE OF 
GLOBAL ECONOMIC SLOWDOWN............................................................................................................................. 58

Felix Terahadi, Subiakto Soekarno 
 

DEVELOPING STUDENTS' FINANCIAL LITERACY AND FINANCIAL BEHAVIOUR BY 
STUDENTS' EMOTIONAL QUOTIENT......................................................................................................................... 65

Azizah Fauziyah, Siti Aty Ruhayati 
 

VALUATION OF UPSTREAM OIL AND GAS PROJECTS USING DISCOUNTED CASH FLOW 
METHODS........................................................................................................................................................................... 70

Zarpani Zarpani 
 

THE ANALYSES OF AUDITORS' PERSONAL CHARACTERISTIC AND ITS IMPACT ON THE 
PUBLIC ACCOUNTANTS' ETHICS ............................................................................................................................... 77

Amilin Amilin 
 

ISLAMIC MONETARY POLICY AND ITS IMPACT ON THE GROWTH OF ISLAMIC 
BANKING (CASE STUDY IN INDONESIA)................................................................................................................... 82

Yoghi Citra Pratama 
 

BUDGET IMPLEMENTATION IN HIGHER EDUCATION........................................................................................ 88
Asep Kurniawan, Tjutju Yuniarsih, Sumarto Sumarto 

 

EXECUTIVES CHARACTERS, GENDER AND TAX AVOIDANCE: A STUDY ON 
MANUFACTURING COMPANIES IN INDONESIA ..................................................................................................... 92

Nova Novita 
 

REAL ACTIVITIES MANIPULATION (RAM) AND ACCRUAL-BASED EARNING 
MANAGEMENT PRE AND POST IFRS ADOPTION IN INDONESIA ...................................................................... 96

Dyah Purwanti 
 

CREATIVE THINKING SKILLS WITHIN ACCOUNTING IN COLLEGE CURRICULUM OF 
INDONESIA ...................................................................................................................................................................... 100

Gayatria Oktalina, Erika Feronika Br. Simanungkalit 
 



PERFORMANCE EVALUATION OF INDONESIAN BANKS AND FOREIGN BANKS 
OPERATING IN INDONESIA RELATED TO CLASSIFICATION OF CAPITAL ................................................. 104

Sugiarto Sugiarto 
 

FINANCIAL AND NON FINANCIAL FACTORS THAT INFLUENCE THE IMPLEMENTATION 
OF IFRS ............................................................................................................................................................................. 109

Icih Icih, Siti Rodiah Qolbiah 
 

SMART BUSINESS STRATEGY: OPTIMIZE THE ROLE OF MANAGEMENT ACCOUNTING ...................... 116
Yoga Tantular Rachman, Sendi Gusnandar Arnan, Yogo Heru Prayitno 

 

FEASIBILITY ANALYSIS OF BREEDING SHEEP GARUT..................................................................................... 120
Ina Ratnasari, Dian Hakip Nurdiansyah 

 

THE ROLE OF THE RATE OF PROFIT CONCEPT IN CREATING ISLAMIC FINANCIAL 
MARKET STABILITY..................................................................................................................................................... 125

Trisiladi Supriyanto 
 

COGNITIVE BIAS AND RISK PREFERENCES ANALYSIS OF PONZI SCHEME INVESTORS....................... 134
Maya Sari, Nugraha Nugraha 

 

DETERMINANT FACTOR OF FIRM'S VALUE ON MANUFACTURING COMPANY IN 
INDONESIAN STOCK EXCHANGE ............................................................................................................................. 138

Suparno Suparno, Djoko Pitoyo 
 

A RISK ANALYSIS OF THE CUSTOMER FOR DEPOSIT PRODUCTS IN ISLAMIC AND 
CONVENTIONAL BANKING ........................................................................................................................................ 148

Badria Muntashofi, Faris Azka 
 

AN ANALYSIS OF EFFICIENCY TECHNIQUE LEVEL OF RURAL BANK BY USING DATA 
ENVELOPMENT ANALYSIS (DEA) ............................................................................................................................ N/A

Wini Welani, Nugraha Nugraha, Heraeni Tanuatmodjo 
 

THE INFLUENCE OF FINANCIAL PERFORMANCE ON STOCK PRICE IN INDONESIAN OIL 
AND GAS COMPANIES .................................................................................................................................................. 152

Nurul Eka Putri Purnamasari, Imas Purnamasari, Budhi Pamungkas Gautama 
 

SHARIA COMPLIANCE ON MURABAHA FINANCING.......................................................................................... 156
Elis Mediawati, Silviana Agustami 

 

THE RELATIONSHIP OF LOCAL OWN REVENUES AND GENERAL FUND ALLOCATION ON 
CAPITAL EXPENDITURE OF LOCAL GOVERNMENT.......................................................................................... 158

Heni Mulyani 
 

THE EFFECT OF OPERATING CASH FLOW ON THE PROFIT GROWTH........................................................ 162
Agus Widarsono, Mega Rahmawati 

 

THE IMPACT OF TOURISTS' VISIT NUMBER ON THE REGIONAL OWN REVENUE ................................... 166
Imas Purnamasari, Gita Dwi Rahmi 

 
GREEN BUSINESS 
 
SRI RICE ORGANIC FARMERS' DILEMMA : BETWEEN ECONOMIC ASPECTS AND 
SUSTAINABLE AGRICULTURE .................................................................................................................................. 171

D. Yadi Heryadi, Trisna Insan Noor 
 

THE INFLUENCE OF GREEN MARKETING ON PERCEIVED VALUE OF PERTAMAX 
PURCHASING DECISION.............................................................................................................................................. 176

Rennyta Yusiana, Arry Widodo 
 

MARKETING ARTIFICIAL REEF AS RECREATIONAL SCUBA DIVING RESOURCES: 
FEASIBILITY STUDY FOR SUSTAINABLE TOURISM ........................................................................................... 180

Harriman Samuel Saragih 
 

THE EFFECT OF ENVIRONMENTAL CORPORATE SOCIAL RESPONSIBILITY (CSR) 
DISCLOSURE TO INVESTOR BEHAVIOR: EMPIRICAL STUDY FROM INDONESIA CAPITAL 
MARKET ........................................................................................................................................................................... 185

Marsdenia Marsdenia 

 
INNOVATION, OPERATIONS AND SUPPLY CHAIN MANAGEMENT 
 
STRATEGY OF PRODUCT DEVELOPMENT AND PROCESS OF CREATIVE INDUSTRIES IN 
INDONESIA ...................................................................................................................................................................... 189

Ryan Kurniawan, Andhi Sukma, Evo Sampetua Hariandja 
 

LEOVO
Highlight



OVERALL EQUIPMENT EFFECTIVENESS IMPROVEMENT WITH TOTAL PRODUCTIVE 
MAINTENANCE METHOD............................................................................................................................................ 196

Claudia Febianny Susilo, Aditya Andika 
 

CUSTOMER'S PERCEPTION AND EXPECTATION FOR REVERSE LOGISTICS 
IMPLEMENTATION ....................................................................................................................................................... 203

Farida Pulansari, Dwi Sukma Donoriyanto, Nisa Masruroh 
 

SUPPLY CHAIN OPERATIONAL CAPABILITY AFFECTING BUSINESS PERFORMANCE OF 
CREATIVE INDUSTRIES ............................................................................................................................................... 207

Suryadi Hadi, Benyamin Parubak 
 

PATENT INVESTIGATION ON PELLET BIOMASS FROM EMPTY FRUIT BUNCH TO 
ENHANCE INNOVATION DEVELOPMENT OF RENEWABLE ENERGY ........................................................... 212

Tommy Hendrix, Adityo Wicaksono, Firman Tri Ajie 
 

EFFECT OF GUIDED DISCOVERY METHOD AND PROBLEM SOLVING METHOD TO 
STUDENTS' CRITICAL THINKING SKILLS ............................................................................................................. 219

Jessy Safitri Sitorus, Agus Rahayu 
 

FOOD SUPPLY CHAIN: CONSUMER PREFERENCES............................................................................................ 224
Imanuella Romaputri Andilolo, Ikma Citra Ranteallo 

 

TRADITIONAL FOOD FOR SMALL AND MEDIUM ENTERPRISES (SMES) ..................................................... 228
Asep Nurhikmat, Tommy Hendrix 

 

ANALYSIS OF ECONOMIC TRANSFORMATION AND DETERMINATION OF MAIN 
ECONOMIC SECTORS IN THE FUTURE ................................................................................................................... 233

Sri Lestari, Samsul Arifin 
 

AN EXAMINATION OF ORGANIZATIONAL DETERMINANTS INFLUENCING GREEN 
PRODUCTION ADOPTION BY SMES IN MALAYSIA.............................................................................................. 238

Mohd Firdaus Ruslan, Marlina Muhamad, Mohd Fazil Jamaludin 
 

BLOGSPOT-BASED LEARNING MODEL TO IMPROVE ECONOMIC SELF DIRECTED 
LEARNING........................................................................................................................................................................ 243

Zul Afdal, Disman Disman, Munir Munir 
 

THE ANALYSIS OF QUALITY CONTROL IN GARMENT COMPANY USING STATISTIC IN 
CONTROLING PRODUCT ............................................................................................................................................. 249

N. Mayang, T. A. Koeswandi, S. Yulianti 
 

QUALITY CONTROL OF PRODUCT: STATISTICAL PROCESS CONTROL ..................................................... 254
Solehatin Ika Putri, Chandra Budhi Septyandi, Dwi Phayana Rohandani 

 

ANALYSIS FACTORS AFFECTING STUDENTS' SATISFACTION WITH ACADEMIC 
SERVICES BASED ON SERVQUAL ............................................................................................................................. 263

Girang Razati, Sumiyati Sumiyati, Masharyono Masharyono 
 

QUO VADIS PRODUCT DEVELOPMENT STRATEGY OF INDONESIA MANUFACTURING 
COMPANIES..................................................................................................................................................................... 267

Evo Sampetua Hariandja 
 

SERVICE INNOVATION CAPABILITY AND INNOVATION PERFORMANCE IN 
DISTRIBUTION STORE: A CONCEPTUAL FRAMEWORK ................................................................................... 273

Evo Sampetua Hariandja 
 

PRODUCTIVITY ANALYSIS ON LOCAL GOVERNMENT-OWNED DRINKING WATER 
COMPANIES (PDAMS) IN INDONESIA AND ITS MARKET CHALLENGE ........................................................ 278

Anang Mufftiadi 
 

INFLUENCE OF PARTICIPATION BUDGETING TO PERFORMANCE OF LOCAL 
GOVERNMENT................................................................................................................................................................ 283

Nesti Hapsari, Dian Hakip Nurdiansyah 
 

LEAN SIGMA APPLICATION FOR BRIDGE IMPROVEMENT PROJECT.......................................................... 291
Prayogi Purnapandhega, Akbar Adhiutama 

 

RISK MANAGEMENT DESIGN FOR PRIVATE, SMALL, AND MEDIUM SCALE MUSICAL 
CONCERTS ....................................................................................................................................................................... 296

Harriman Samuel Saragih, Sukoyo Sukoyo, Evo Sampetua Hariandja 
 

VALUE CHAIN ANALYSIS IN SMALL BUSINESS CONTEXT ............................................................................... 304
Mega Iskanti Putri, Budi Harsanto 

 

EFFECT OF IMPLEMENTATION PROBLEM POSING METHOD AND PROBLEM SOLVING 
METHODS OF CREATIVE THINKING ABILITY STUDENTS ............................................................................... 309

Nurul Haeriyah Ridwan, Agus Rahayu 
 

MATERIAL REQUIREMENTS PLANNING METHODS TO SOLVE INVENTORY PROBLEM 
AT START-UP BUSINESS............................................................................................................................................... 314

Widianingsih Widianingsih, Desy Anisya Farmaciawaty 
 



MARKETING MANAGEMENT 
 
PURCHASE DECISION PROCESS OF DOMAIN .ID................................................................................................. 324

Mudji Sabar 
 

THE DIFFERENTIATION OF UNIQUE EDUCATION SERVICES TO THE SUPERIOR 
CUSTOMER VALUE ....................................................................................................................................................... 330

Muhamad Adi Suja'I 
 

PROPOSED MODEL FOR SOCIAL CAPITAL RELATIONSHIP WITH ONLINE PURCHASE 
DECISION IN SOCIAL NETWORK.............................................................................................................................. 335

Adhi Prasetio, Vanessa Gaffar 
 

CRITICAL SUCCESS FACTORS OF PURCHASING POLISHED GEMSTONES ................................................. 340
Elimawaty Rombe, Zakiyah Zahara 

 

DETERMINANTS OF CUSTOMER TRUST AND ITS IMPLICATION................................................................... 345
Nandan Limakrisna, Deden Komar Priatna, Winna Roswina 

 

CREATING STUDENTS LOYALTY MODEL IN PRIVATE HIGHER EDUCATION ........................................... 349
Muji Gunarto, Lili Adi Wibowo, Ratih Hurriyati 

 

ANALYSIS OF PERCEPTION AND PUBLIC PREFERENCE ON REPUTATION OF HIGHER-
EDUCATION RANKING AGENCIES ........................................................................................................................... 359

Muji Gunarto, Dimas Yudistira Nugraha, Vanessa Gaffar 
 

INSTAGRAM CONTENT TOWARDS CUSTOMERS' PURCHASE INTENTION FOR START-UP 
CULINARY COMPANY .................................................................................................................................................. 366

Oktaviani Br Sagala, Evy Rachmawati Ch 
 

EFFECT OF BRAND ORIENTATION ON ENTREPRENEURSHIP CREATIVITY IN SMALL 
MEDIUM ENTERPRISES BRAND ................................................................................................................................ 372

Dadan Abdul Aziz Mubarok 
 

BRAND ATTITUDE OF SMARTPHONE USER: THE ROLE OF BRAND KNOWLEDGE AND 
SELF-CONGRUENCE ..................................................................................................................................................... 376

Ali Mohamad Rezza 
 

MEASURING THE HABLUMMINALLAH IN MUSLIM CONSUMERS' RELIGIOUS BEHAVIOR 
MODEL .............................................................................................................................................................................. 380

Muniaty Aisyah 
 

LIFESTYLE INFLUENCES ON PURCHASE DECISIONS AND MEMBERSHIP .................................................. 385
Aggi Panigoro, Andry Fernandus W, Muhamad Mustofa 

 

THE INFLUENCE OF TELEVISION ADVERTISEMENT ON PURCHASE DECISION OF MEN'S 
PRODUCT OF FACIAL WASH...................................................................................................................................... 389

Ira Valentina Silalahi, Harini Fajar Ningrum, Rasna Ulfah 
 

YOUNG CONSUMER'S PERCEPTION ON E-SERVICE QUALITY OF ONLINE SHOP: AN 
EVIDENCE FROM BANDUNG ...................................................................................................................................... 393

Nina Septina 
 

THE INTERACTION BETWEEN DYNAMIC MARKETING CAPABILITY AND SERVICE 
INNOVATION CAPABILITY ON PERFORMANCE .................................................................................................. 398

Evo Sampetua Hariandja 
 

WHAT CAN BE DONE BY VALUE CREATION IN SMES ....................................................................................... 404
Reminta Lumban Batu, Eeng Ahman, Lili Adi Wibowo 

 

ANALYSIS OF COMPETITOR INTELLIGENCE AS PRODUCT STRATEGY BUSINESS 
DEVELOPMENT .............................................................................................................................................................. 408

Syukri Yusuf Nasution 
 

THE IMPACT OF STORE IMAGE ON PURCHASING DECISIONS....................................................................... 415
Tjahjono Djatmiko, Bimo Bimo 

 

THE INFLUENCE OF CELEBGRAM ON ONLINE PURCHASING DECISION ................................................... 420
Heny Hendrayati, Vanessa Gaffar, Dea Sintia Dwiyanty 

 

REBRANDING AND PURCHASE INTENTION ON KING THAI TEA ................................................................... 426
Heny Hendrayati, Ratih Hurriyati, Cipto Putra Daud 

 

SERVICE EXCELLENCE THROUGH DYNAMIC MARKETING CAPABILITY ................................................. 432
Evo Sampetua Hariandja 

 

BEHAVIORAL INTENTION OF INSTAGRAM AS PART OF TECHNOLOGY ACCEPTANCE ........................ 439
Mokh Adib Sultan, Mochamad Risman Purwanto Ramdhan 

 

RETAIL MIX STRATEGIES OF MINIMARKET........................................................................................................ 443
Ria Arifianti 

 

COMPARATIVE ANALYSIS OF FACEBOOK AND INSTAGRAM AS WEB PROMOTION 
TOOLS ............................................................................................................................................................................... 448

Vanessa Gaffar, Heny Hendrayati, M Harish Ferdiansyah Ifandha 
 



SERVICE QUALITY AND REPUTATION TOWARD CUSTOMER TRUST IN LIFE INSURANCE 
CORPORATION............................................................................................................................................................... 451

L. Lisnawati, Girang Razati, Henny Mulyani 
 

CUSTOMER EXPERIENCE MANAGEMENT IN THE HOTEL INDUSTRY: PRINCIPLES, 
THEORY AND PRACTICE............................................................................................................................................. 455

Bachruddin Saleh Luturlean, Grisna Anggadwita 
 

THE EFFECT OF BRAND EXPERIENCE ON CUSTOMER SATISFACTION AND THE IMPACT 
TOWARD REPURCHASE INTENTION ....................................................................................................................... 459

Ashri Hasian Ekaputri, Agus Rahayu, Lili Adi Wibowo 
 

THE EFFECT SOCIAL ENVIRONMENT OF THE SWITCHING INTENTION ON SOCIAL 
MEDIA FACEBOOK........................................................................................................................................................ 463

Safira Rahmalia, Bambang Widjajanta, Girang Razati 
 

ANALYSIS OF WEBSITE QUALITY, BRAND AWARENESS ON TRUST AND ITS IMPACT ON 
CUSTOMER LOYALTY.................................................................................................................................................. 467

W. Sastika, B. Suryawardani, F. H. Hanifa 
 

INFLUENCE OF IMAGE AND TRUST OF INTENTION TO CHOOSING A UNIVERSITY BY 
WORD OF MOUTH AS MODERATING VARIABLES .............................................................................................. 474

Nugraha Saefudin 
 

EFFECTIVE PROMOTION TOOL IN NEW STATE-OWNED UNIVERSITY ....................................................... 481
Ina Ratnasari, Edi Suswardji N 

 

SOCIAL MEDIA MARKETING: VISITORS DECISION TO GREEN DESTINATION ......................................... 488
Arief Budiman, H. Mokh. Adib Sultan, Ayu Krishna Yuliawati 

 
PART 2 

 
ANALYSIS OF SERVICE QUALITY TO CUSTOMER SATISFACTION IN MUSIC RECORDING 
STUDIO.............................................................................................................................................................................. 493

Harriman Samuel Saragih, Muhril Ardiansyah, Evo Sampetua Hariandja 
 

THE INFLUENCE OF PERCEIVED VALUE AGAINST BEHAVIORAL INTENTIONS ...................................... 501
Lili Adi Wibowo, Fuji Nur Fitriani, Oce Ridwanudin 

 

INCREASE BRAND VALUE OF HIGHER EDUCATION INSTITUTION .............................................................. 505
Puspo Dewi Dirgantari, Agus Rahayu, Disman Disman, Ratih Hurriyati 

 

USER BEHAVIOUR ANALYSIS OF INFORMATION TECHNOLOGY IN HIGHER EDUCATION.................. 512
Ratih Hurriyati, Sulastri Sulastri, Titik Respati 

 
ORGANIZATIONAL BEHAVIOR, LEADERSHIP AND HUMAN RESOURCES MANAGEMENT 
 
JOB SATISFACTION AND ORGANIZATIONAL COMMITMENT AS DETERMINANTS OF 
TEACHER PERFORMANCE ......................................................................................................................................... 520

Rini Anggraeni, Rasto Rasto 
 

ENTREPRENEURIAL INTENTION OF ENTREPRENEURIAL STUDENT........................................................... 525
Febrian Ulfa, Ayu Romadhani 

 

THE INFLUENCE OF ORGANIZATIONAL CLIMATE AND JOB SATISFACTION TOWARDS 
THE OCB USING EMPLOYEES' STATUS VARIABLE CONTROL ....................................................................... 530

Suci Fika Widyana 
 

THE INFLUENCE OF SITUATIONAL LEADERSHIP AND WORK ENVIRONMENT TOWARDS 
EMPLOYEES' PERFORMANCE ................................................................................................................................... 535

B. Lena Nuryanti S, Rani Rahmawati 
 

PRINCIPAL LEADERSHIP, SCHOOL CLIMATE, AND SCHOOL PRODUCTIVITY AT 
VOCATIONAL SCHOOL IN BANDUNG ..................................................................................................................... 539

A. Sobandi, Udin S. Saud 
 

HUMAN RESOURCE PLANNING AND USE OF TECHNOLOGY TO COMPANY EFFICIENCY 
AND EMPLOYMENT CREATION. CASE STUDY: PT. GO-JEK INDONESIA ..................................................... 544

Muhammad Calvin Capnary 
 

THE INNOVATION LEADERSHIP THROUGH MAPPING WITH HRIS TOWARDS 
SUSTAINABILITY DEVELOPMENT GOALS ............................................................................................................ 550

Dian Ambarwati, Gidiono Tirtoadisurja 
 

POLITICAL MANAGEMENT OF COMMUNITY ORGANIZATION TOWARD 
COSMOPOLITAN DEMOCRACY ................................................................................................................................ 554

M Yahya Arwiyah, Runik Machfiroh, Ama Suyanto 
 



THE INFLUENCE OF ORGANIZATIONAL CHANGE (BANK MERGER) ON EMPLOYEE'S 
ATTITUDE RESPONSE .................................................................................................................................................. 557

Achmad Supriyanto 
 

BEHAVIORAL PERSPECTIVE OF STRATEGIC HUMAN RESOURCE MANAGEMENT: 
THEORETICAL CAUSALITY MODEL ....................................................................................................................... 562

Audia Junita 
 

THE EFFECT OF SOCIAL WORK ENVIRONMENT ON EMPLOYEE PRODUCTIVITY IN 
MANUFACTURING COMPANY IN INDONESIA ...................................................................................................... 569

Sumiyati Sumiyati, Masharyono Masharyono, Kevin Fazar Pratama, Ridwan Purnama 
 

THE ROLES OF LECTURERS IN EDUCATION SERVICE: IN BETWEEN PERCEPTION AND 
BEHAVIORS ..................................................................................................................................................................... 571

Meta Arief, Umar Faruk, Leny Yulianti 
 

A MODEL OF EFFECTIVE SCHOOL MANAGEMENT AT VOCATIONAL HIGH SCHOOLS ......................... 574
Yayat Supriyatna, Nugraha Nugraha, M Arief Ramdhany 

 

THE EFFECT OF SKILL VARIETY, TASK IDENTITY, TASK SIGNIFICANCE, AUTONOMY 
AND FEEDBACK ON JOB PERFORMANCE.............................................................................................................. 580

Syamsul Hadi Senen, Sumiyati Sumiyati, Masharyono Masharyono 
 

THE ROLE OF TALENT MANAGEMENT AS DISTINCTIVE CAPABILITIES FOR SMES .............................. 584
Annisa Ciptagustia, Kusnendi Kusnendi 

 

THE INFLUENCE OF COMPENSATIONS AND SOCIAL ASSURANCE ON JOB 
PERFORMANCE: STUDY ON CONTRACT EMPLOYEES' PALM COMPANY .................................................. 588

Rahmi Widyanti, Basuki Basuki 
 

THE EMPLOYEE PERFORMANCE INFLUENCED BY COMMUNICATION: A STUDY OF 
BUMD IN INDONESIA .................................................................................................................................................... 591

Syamsul Hadi Senen, Masharyono Masharyono, Nida Triananda, Sumiyati Sumiyati 
 

THE CHALLENGES OF HUMAN CAPITAL PERFORMANCE IN DEVELOPING BAITUL 
MAAL WAT TAMWIL IN INDONESIA ....................................................................................................................... 594

Aas Nurasyiah, Suci Aprilliani Utami, A. Jajang. W. Mahri, Firmansyah Firmansyah 
 

INDONESIA HUMAN CAPITAL COMPETITIVENESS IN THE ASEAN ECONOMIC 
COMMUNITY (AEC) ERA ............................................................................................................................................. 600

Acep Durahman 
 

BUREAUCRACY, LEADERSHIP AND PEOPLE CHARACTERISTICS................................................................. 606
Eko Harry Susanto, Suzy Azeharie, Wulan Purnama Sari 

 

COMPETITIVE ADVANTAGE THROUGH TALENT MANAGEMENT ................................................................ 610
Rofi Rofaida 

 

ACCOUNTABILITY IN ELEMENTARY SCHOOL.................................................................................................... 613
Yahya Sudarya, Elis Mediawati 

 

SOCIAL CAPITAL ANALYSIS ON AGRIBUSINESS MICROFINANCE INSTITUTION 
PERFORMANCE.............................................................................................................................................................. 617

Amalia Nur Milla 
 

THE ANTECEDENT FACTOR OF EMPLOYEE ENGAGEMENT FROM A SELF-
DETERMINATION THEORY PERSPECTIVE ........................................................................................................... 621

Cattleya Rejito, Mery Citra Sondari 
 

PHYSICAL WORK ENVIRONMENT EFFECT ON EMPLOYEE PRODUCTIVITY OF TEXTILE 
INDUSTRY ........................................................................................................................................................................ 625

Masharyono Masharyono, Sumiyati Sumiyati, Toyib Toyib 
 

DETERMINING CAREER PATH THAT FITS STATE-OWNED CORPORATIONS ............................................ 628
Suharto Suharto, Yohanes Wibowo 

 

UNDERSTANDING THE MEDIATOR ROLE OF JOB SATISFACTION ON LECTURER'S 
ORGANIZATIONAL COMMITMENT ......................................................................................................................... 633

Ria Fitriyana, Anis Eliyana, Diah Yovita Suryarini, Ria Mardiana Yusuf 
 

PATTERNS OF PUBLIC POLICY FROM THE PERSPECTIVE OF LOCAL GOVERNMENT 
MANDATORY AFFAIRS IMPLEMENTATION ......................................................................................................... 641

Muhamad Nur Afandi 
 

THE INFLUENCE OF SOCIAL WORK ENVIRONMENT ON EMPLOYEE PRODUCTIVITY IN 
MANUFACTURING IN INDONESIA ............................................................................................................................ 644

Sumiyati Sumiyati, Masharyono Masharyono, Ridwan Purnama, Kevin Fazar Pratama 

 
 
 
 



STRATEGIC MANAGEMENT, ENTREPRENEURSHIP AND CONTEMPORARY ISSUES 
 
THE STRATEGY TO IMPROVE THE PROFESSION COMPETENCE THROUGH 
KNOWLEDGE MANAGEMENT TO ACHIEVE CORPORATE PERFORMANCE ............................................... 648

Umi Rusilowati, Hadi Supratikta, Yoke Prima Hendrawan 
 

POP MUSIC RIVALRY IN INDONESIA: PAST, PRESENT AND FUTURE TRENDS .......................................... 659
Harriman Samuel Saragih 

 

STRATEGY MODEL OF RAISING COMPETITIVENESS OF OFFICE MANAGEMENT 
COMPETENCE................................................................................................................................................................. 665

Uep Tatang Sontani, Adman Adman 
 

DETERMINANTS OF ONLINE COMMERCE PLATFORM ANALYZED WITH WEBSITE 
QUALITY THEORY ........................................................................................................................................................ 671

Mahir Pradana 
 

ENTREUPREUNEURSHIP STRATEGY OF SELLER AND RESTAURANT OWNER ......................................... 675
Thriwaty Arsal 

 

ENTREPRENEURSHIP EDUCATION AND ENTREPRENEURIAL INTENTION ON 
ENTREPRENEURSHIP BEHAVIOR: A CASE STUDY ............................................................................................. 678

Adhitya Ginanjar 
 

SHARIA MICRO FINANCING FOR WOMEN POVERTY REDUCTION: AN EMPIRICAL 
STUDY OF RURAL AREAS OF KUNINGAN -WEST JAVA - INDONESIA ........................................................... 682

Ayus Ahmad Yusuf, Rina Masruroh, Neni Nurhayati 
 

ANALYSIS OF FACTORS INFLUENCING THE STUDENT'S INTERESTS TO PARTICIPATE IN 
ENTREPRENEURIAL STUDENT PROGRAM............................................................................................................ 689

Hari Mulyadi, Eded Tarmedi, Gugun Ruslandi 
 

GROWING UP ENTREPRENEURIAL MINDSET WITH DISCOVERY LEARNING MODEL 
DEVELOPMENT .............................................................................................................................................................. 695

B Lena Nuryanti, Eded Tarmedi, Rd. Dian H. Utama, Girang Razati 
 

ENTREPRENEURSHIP INTENTION TO TRIGGER ENTREPRENEURSHIP ORIENTATION......................... 701
Rd. Dian H. Utama, B Lena Nuryanti, Nani Sutarni 

 

THE CONSUMER PERSPECTIVES ON SERVICE QUALITY AND PERFORMANCE OF ROAD 
INFRASTRUCTURE ASSETS ........................................................................................................................................ 706

Katharina Priyatiningsih 
 

THE EFFECTIVENESS OF ENTERPRENEURSHIP LEARNING IN DEVELOPING STUDENTS' 
ENTREPRENEURIAL INTENTIONS ........................................................................................................................... 712

Kakang Harudin, Nanang Fattah, Eeng Ahman 
 

IMPACT OF EXCHANGE RATE CHANGE ON IMPORT PRICE ........................................................................... 718
Sri Isnowati, Mulyo Budi Setiawan 

 

THE ROLE OF THE ENTREPRENEUR IN INNOVATION AND IN ECONOMIC 
DEVELOPMENT .............................................................................................................................................................. 724

Ari Riswanto 
 

THE INSTITUTIONAL STRATEGY IN INCREASING PUBLICATION PERFORMANCE ................................ 728
Eriana Astuty, Alfi Nura, Muji Gunarto 

 

ECOPRENEURSHIP IMPLEMENTATION FOR ENVIRONMENT AND ECONOMIC 
SUSTAINABILITY ........................................................................................................................................................... 737

Sony Sasongko, Grisna Anggadwita 
 

MICRO FINANCIAL STRUCTURE EMPOWERMENT OF CREATIVE SMALL AND MEDIUM 
ENTERPRISES (SMES) ................................................................................................................................................... 741

Chairul Furqon, Suryana Suryana, Budhi Pamungkas 
 

STRATEGIC MANAGEMENT IN DEVELOPING NATURAL TOURISM.............................................................. 748
Tabitha R. Matana, Gitit I. P. Wacana 

 

THE ACQUISITION STRATEGY MODEL TO MINIMIZE A RISK IN A GLOBAL 
COMPETITION ................................................................................................................................................................ 755

Judi Achmadi, Katharina Priyatiningsih 
 

DEVELOPING TRADITIONAL MARKET STANDARD: A SOCIO-ECONOMICS-
ENVIRONMENT APPROACH ....................................................................................................................................... 760

Budi Supriatono Purnomo, Alfira Sofia, Denny Andriana, R. Nelly Nur Apandi 
 

THE EFFECT OF CAMPUS ENVIRONMENT TOWARDS STUDENTS' ENTREPRENEURSHIP 
ATTITUDE AND BEHAVIOR ........................................................................................................................................ 765

Neiny Ratmaningsih 
 

ADVERSITY INTELLIGENCE AS A STRATEGY TO INCREASE THE READINESS OF 
ENTREPRENEURSHIP INSTRUMENT ....................................................................................................................... 774

Kurjono Kurjono 
 



MITIGATION ON PRODUCT LAUNCH FAILURE: CASE STUDY: BRAND X NUTMEG JUICE 
PRODUCT ......................................................................................................................................................................... 778

Adityo Wicaksono, Firman Tri Ajie, Tommy Hendrix 
 

BUSINESS ANALYSIS ON SWEET CONDENSED TEMPEH AS A FUNCTIONAL FOOD ................................. 784
Firman Tri Ajie, Adityo Wicaksono, Tommy Hendrix, Muhammad Angwar 

 

ENTREPRENEUR SKILLS ON BUSINESS PERFORMANCE OF SMALL AND MEDIUM 
ENTERPRISE.................................................................................................................................................................... 790

Ratih Hurriyati, Girang Razati, S. Sulastri, Novian Perdana Putra 
 

ENTREPRENEURIAL ORIENTATION MODEL IN CLUSTER DEVELOPMENT OF POTATO 
AGRIBUSINESS ............................................................................................................................................................... 793

Lukman Hakim, Tomy Perdana, Maman Haeruman K, Yosini Deliana 
 

CITIZEN PARTICIPATION IN MEDIUM-TERM LOCAL DEVELOPMENT PLAN IN 
INDONESIA ...................................................................................................................................................................... 800

Rusnaini Rusnaini 
 

STUDENT ENTREPRENEURSHIP EDUCATION EFFORT THROUGH KOPSIS (STUDENT 
COOPERATIVE) IN BANDUNG .................................................................................................................................... 805

Neti Budiwati, Yana Rohmana 
 

CSR STRATEGY IN INDUSTRIAL CITY TO ACHIEVED COMPETITIVE ADVANTAGE ............................... 810
S. Sarjana, N. Khayati 

 

UNIVERSITY'S PRESS MANAGEMENT TO INCREASE THE QUALITY OF EDUCATION IN 
UNIVERSITY .................................................................................................................................................................... 817

Kundharu Saddhono, Budhi Setiawan 
 

RESOURCE-BASED VIEW AS A COMPETITIVE ADVANTAGE OF THE COMPANY: AN 
EMPIRICAL REVIEW .................................................................................................................................................... 823

Heru Basuki Purwanto 
 

EFFECT OF BUDGET AND PRODUCT ATTRIBUTES AGAINST CONSUMER PREFERENCES 
(SURVEY ON THE VILLAGE COMMUNITY PADASUKA BANDUNG)................................................................ 828

Hadi Alamdhien, Hamdan Ardiansyah, Bagus Mdes 
 

BUILDING ENTREPRENEURSHIP IN PERFORMING ARTS INDUSTRY THROUGH THE 
INCUBATION MODEL ................................................................................................................................................... 833

Juju Masunah, Rita Milyartini 
 

MUSIC FOR THE GENERATION-Z, QUO VADIS ..................................................................................................... 839
Harriman Samuel Saragih 

 

EN ROUTE FOR NOBILITY AND SUPERIORITY: PRESERVING INDIGENOUS CULTURAL 
INHERITANCES AND SUSTAINING COMPETITIVE WORLD MUSIC ............................................................... 844

Harriman Samuel Saragih 
 

A CASE STUDY TO CREATE INDONESIAN INTERNATIONAL ENTERPRENEURSHIP BY ON 
JOB TRAINING IN EUROPE ......................................................................................................................................... 848

Jamhadi Jamhadi, Haryo Santosa, Iwan Tjahjo 
 

IDENTIFICATION OF THE MAJOR AGRICULTURAL POTENTIAL AND COMMODITY 
POTENTIAL OF MAJOR FOOD PLANT AND ITS GROWTH IN OKU REGENCY ............................................ 850

Munajat Munajat, Fifian Permata Sari 
 

INTEGRATED COMMUNITY PROGRAM TO STRENGTHEN SUBSEA CABLE SECURITY 
AND ENVIRONMENTAL SUSTAINABILITY IN THE OFFSHORE OIL AND GAS INDUSTRY....................... 855

Harriman Samuel Saragih 
 

ANALYSIS OF POULTRY FEED EFFICIENCY: LOCAL EFFORTS TO REDUCE RELIANCE 
ON IMPORTED FISH MEAL IN INDONESIA ............................................................................................................ 862

Hilda Monoarfa, Chalil Chalil, Edhi Taqwa, Sri Sarjuni 
 

OPTIMALIZATION OF QARDHU HASAN SHARIA BANK TOWARD DECREASING POVERTY 
IN BANDUNG ................................................................................................................................................................... 868

Amir Machmud, Eeng Ahman, Navik Istikomah 
 

THE ROLE OF MUSLIM IN DEVELOPING OF ISLAMIC ECONOMY IN INDONESIA.................................... 874
Muhammad Sholahuddin 

 

HOW BUSINESS PROCESS MANAGEMENTS IMPACTS DECISION MAKING PROCESS OF 
FASHION START UP BUSINESS .................................................................................................................................. 881

Nia Alprilia, Manahan Siallagan 
 

COMMERCIALIZATION TYPE OF RESEARCH RESULTS IN TECHNOLOGY TRANSFER: A 
REVIEW OF DETERMINATION STRATEGIES ........................................................................................................ 887

Susirani Kusumaputri, Yovita Isnasari 
 

THE DIMENSIONS OF ENTREPRENEURIAL ORIENTATION AND ITS IMPACT ON 
BUSINESS PERFORMANCE.......................................................................................................................................... 893

Hartelina Hartelina 
 



INVESTIGATION OF THE IMPLEMENTATION OF GREEN MANUFACTURING ON TEXTILE 
INDUSTRY IN WEST JAVA ........................................................................................................................................... 898

Supriyadi Supriyadi, Ratna Ekawati 
 

DIGITAL CITIZENSHIP STUDENTS VIEWED FROM DIGITAL COMMERCE ASPECT................................. 903
Rini Triastuti, Dasim Budimansyah, Sapriya Sapriya 

 

ADVERSITY QUOTIENT EFFECT OF ACHIEVEMENT AND ITS IMPACT ON STUDENT 
ENTREPRENEURSHIP INTENTIONS ......................................................................................................................... 907

Eded Tarmedi, Rizqita Qiyaski Buhari, Hari Mulyadi 
 

VOCATIONAL HIGH SCHOOL'S SUPERIOR PRODUCTS MAPPING TO SUPPORT BANDUNG 
AS A CREATIVE INDUSTRY CITY AND NATIONAL PRODUCT DEVELOPMENT ......................................... 910

Syamsul Hadi Senen, Bambang Widjajanta Dian H. Utama, Masharyono Masharyono 
 

ENTREPRENEURSHIP PROCESS AND BUSINESS INCUBATOR IN PANGALENGAN, WEST 
JAVA - INDONESIA......................................................................................................................................................... 913

Zoel Hutabarat 
 

TECHNOLOGY TRANSFER OF CREATIVE INDUSTRIES IN RIAU .................................................................... 917
Zoel Hutabarat 

 

ESTABLISHING POST LOGISTICS BY SPINNING-OFF LOGISTIC BUSINESS UNIT...................................... 922
Hana Suryana, Lili Adi Wibowo 

 

OPTIMIZATION OF CASH WAQF IN DEVELOPING CREATIVE INDUSTRY : AN EFFORT TO 
CREATE SHARIA-CREATIVEPRENEURS................................................................................................................. 928

Neni Sri Wulandari, Rida Rosida, Aneu Cakhyaneu, Nunung Alindawati 
 

THE INFLUENCE OF ACTIVITY CREDIT INCOME TYPE TO TOTAL INTEREST INCOME ....................... 935
Sri Suartini, Dian Hakip Nurdiansyah 

 

FOSTERING AND ADVANCING INCLUSION AND DIVERSITY AS CORPORATE'S KEY 
STRATEGIES TO SUSTAIN IN GLOBAL COMPETITIVENESS ............................................................................ 944

Priyo Yantyo, Syahrizal Maulana 
 

GEOTOURISM RESOURCES AS PART OF SUSTAINABLE DEVELOPMENT IN GEOPARK 
INDONESIA ...................................................................................................................................................................... 957

Ayu Krishna Yuliawati, Krishna Nur Pribadi, Mohamad Sapari Dwi Hadian 
 

THE INFLUENCE OF COMPANY RESOURCES AND ABSORPTIVE CAPABILITY ON VALUE 
CREATION AND THE IMPLICATION ON BUSINESS PERFORMANCE IN THE COURIER 
SERVICES INDUSTRY IN INDONESIA....................................................................................................................... 961

Hana Suryana 
 

ANALYSIS EFFICIENCY PRODUCTION AND STRATEGIES OF SMALL-MEDIUM SCALE 
ENTERPRISES ................................................................................................................................................................. 966

Dede Ruslan 
 

HIGHER EDUCATION MANAGEMENT AND OPERATIONS IN FULFILLING CITIZEN'S 
EDUCATION RIGHTS .................................................................................................................................................... 973

Ridwan Purnama, Dasim Budimansyah, Yadi Ruyadi 
 

THE INFLUENCE OF EXTERNAL ENVIRONTMENTAL FORCES AND STRATEGIC 
ORIENTATION ON VALUE CREATION AND THE IMPLICATION ON BUSINESS 
PERFORMANCE.............................................................................................................................................................. 980

Hana Suryana 
 

INFLUENCE OF COMPETITIVE ADVANTAGE STRATEGY FOR BUSINESS SUCCESS ................................ 985
Anny Nurbasari, Nisa Hanum Harani 

 

Author Index 



 SRI Rice Organic Farmers’ Dilemma :  

Between Economic Aspects and Sustainable 

Agriculture 
 

D.Yadi Heryadi 
Agricultural Faculty 

Universitas Siliwangi 

Tasikmalaya, Indonesia 

heryadiday63@yahoo.co.id 

 

Trisna Insan Noor 
Agricultural Faculty 

Universitas Padjadjaran 

Bandung, Indonesia 

 
Abstract—Organic Farming is the future agriculture to 

achieve sustainable agriculture which considers social, economic 

and environmental aspects. Nowadays, the performance of its 

development has not met expectations, particularly organic SRI 

rice farming in Tasikmalaya Regency. Factors that cause less 

encouraging performance among farmers include doubts on the 

economic impact of the shift of conventional farming to organic 

farming, the other factor is their understanding of the concepts 

and benefits of organic farming. This study aims to analyze the 

economic aspects of organic SRI rice farming and evaluate what 

the priority preference of farmers in the selection of organic SRI 

rice cultivation system. The study used qualitative design with 

descriptive research methods and case study techniques. It was 

performed in Jembar II Farmers Group in Margahayu  village, 

sub-district of Manonjaya, Tasikmalaya Regency with the 

number of farmer respondents as many as 25 people. Data 

collection technique used direct observation, interviews, and 

literature. The results showed that: 1) Economically, organic SRI 

rice farming has not delivered the productions that meet the 

farmers’ expectations due to until the fourth growing season, its 

productivity is still lower than the productivity of conventional 

rice and 2) the farmer’s preference to grow organic SRI rice 

leads to economic reasons and has not shown the sustainability of 

the environment. 

Keywords—SRI Organic, Sustainable Agriculture, 

Preferences, Organic farming, Conventional farming  

I.  INTRODUCTION  

Organic farming holds an increasingly important 

position in todays’ agriculture [1].  Organic farming is being 

promoted and is gaining acceptance all over the world, 

especially in Southeast Asia, as part of the latest efforts to 

encourage agriculture systems that are both socially and 

ecologically sustainable. The system is based on minimising 

the use of costly external inputs, such as synthetic fertilisers 

and pesticides, by increasing and efficiently utilising farm-

based resources [2]. Awareness of the dangers posed by the 

use of synthetic chemicals in farming attracts attention at both 

the producers and consumers. Most consumers will choose 

safe food ingredients for better health and it drives increased 

demand for organic products. Healthy, environmentally 

friendly life-style becomes a new trend and has been 

institutionalized internationally which requires assurance that 

agricultural products should be safe for consumption (food 

safety attributes), high nutrient content (nutritional attributes) 

and environmentally friendly (eco-labeling attributes). 

Indonesia has a great potential to compete in the international 

market, but it should be implemented gradually. This is 

because of many comparative advantages, i.e. (i) there are 

large land areas available for organic farming; (ii) technology 

to support organic farming is available such as composting, 

notillage planting, biological pesticides, among others [3].  As 

discussed [1], changing consumer preferences towards more 

health and environmental awareness led to an increase in the 

demand for products from sustainable production. 

The development of organic farming is also followed by the 
development of trend or organic lifestyle of society requiring 
the consumption of organic products [4]. In Indonesia, 
although the government has launched various policies on 
organic agriculture such as "Go Organic 2010”, but the 
development of organic farming in the country is relatively 
slow [3].   

One type of organic rice farmings developed in West Java 

province is known as the System of Rice Intensification 

(Organic SRI). SRI cultivation technology was introduced to 

find a way-out of conventional cultivation systems brought 

about by the green revolution. The SRI is a new system that 

can intensify the production, but at the same time also 

environmental friendly   

SRI developed in West Java is an organic SRI which 
emphasizes on the use of organic fertilizer to improve soil 
fertility. One of the districts in West Java, which gives priority 
to the development of Organic SRI and wishes to make it as a 
regional “icon” is Tasikmalaya Regency. 

Organic rice in Tasikmalaya Regency is almost entirely 
produced by the GAPOKTAN SIMPATIK (Organic Farmer 
Group union), which is first combination of 28 farmer groups 
in 8 districts in Tasikmalaya Regency. Although organic 
farming including organic rice has been mentioned to have 
many benefits and positive aspects, but the performance of its 
development in Tasikmalaya Regency can be categorized 
stagnant and less encouraging. Some indicators which can be 
seen to indicate the progress that has not been in line with the 
expectations can be seen in Table 1, consisting of a decrease in 
the planting and harvested area, productivity and production, 
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the amount of exports of organic rice and the most extreme is a 
decrease in the number of farmers who apply organic SRI rice 
cultivation [6].  The low number of producers and the organic 
land area in Indonesia, especially among farmers, is also 
delivered to occur in Bogor City and Regency [4].   

TABLE I.  INDICATORS OF THE PERFORMANCE OF ORGANIC RICE IN 

TASIKMALAYA REGENCY 

 

Gains in productivity and production of organic rice will 

depend among others on the role of farmers as the main actor 

in organic SRI rice cultivation. However, by considering the 

existing factual data, the number of farmers who maintain and 

switch back to conventional agriculture is large (see Table I). 

The reality is very ironic and contradictory to the opinions of 

experts who claim that organic farming has positive influence 

on the sustainability of the social, economic and 

environmental aspects. Organic farming is supposed to be 

environmentally friendly due to abandonment of external 

inputs such as mineral fertilizers or pesticides [7].  The 

objectives of environmental, social, and economic 

sustainability are the basics of organic farming [8]. The 

difference between theory and reality of organic farming 

practices among farmers then raises a big question for further 

study. 

 

The number of farmers who maintain conventional rice 

farming practices is still more than the farmers of organic rice 

and even the many farmers who originally grow organic rice 

then switch back to conventional farming. One cause is that 

they do not economically satisfy. One of farmers’ doubts 

economically is whether organic farming will be able to 

improve the production and increase their income. This doubt 

arises as a result of the information in field and the results of 

previous research that still seem obscure. Although grain yield 

under organic farming is often lower than under conventional 

farming, it is feasible to have increased rice yields under the 

former [9]. While some research has found that organic 

cropping systems are less profitable than conventional systems 

[10]. Some other studies have shown that returns from organic 

farm management are equal to, or exceed those of 

conventional management (11). 

 

 Study on the economic aspects and priority preference 
of farmers in the selection of Organic SRI rice cultivation 
system  is interesting to study in order to find out why the 
number of organic farmers is low. The study is possible to be 
implemented on a community of organic rice farmers who have 

been practicing organic farming. The study is important to 
perform, because if it is not done then the phenomenon of 
organic farming in Indonesia and particularly in the area of 
research will continue to be a big question. In addition, the 
availability of data and research reports on organic farming is 
still limited so that it will obstruct its development efforts and 
as the efforts to confirm the results of research that has been 

previously done as well. 

II. RESEARCH PROBLEMS 

Based on the background of study which has been 
previously explained, the research problems are as follows: 

1) How is the prospect of organic SRI rice farming among 

farmers from economic aspects? 

2) What is the priority preference of farmers in the 

selection of Organic SRI rice cultivation system? 

III. OBJECTIVES  

This study aims to analyze the economic aspects of organic 
SRI rice farming and evaluate what the priority preferences of 
farmers in the selection of Organic SRI rice cultivation in 
relation to sustainable agriculture. 

IV. METHODOLOGY  

The study design used is descriptive quantitative research, 
using primary and secondary data. It uses quantitative designs 
because this study describes the social and economic 
phenomena as well as using simple calculations in solving the 
problem. 

The technique used is case study. The case study is the type 
of approach in a study that examines the case intensively, in-
dept, detailed and comprehensively Case study can be 
conducted against individuals and groups. The purpose of the 
case study is to conduct in-depth study on a limited case, the 
conclusion is only applicable in certain cases meaning that the 
results cannot be generalized  

The selection of study location is done intentionally 
(purposive) that is in Jembar II Farmers Group in Margahayu 
Village, sub-district of Manonjaya, Tasikmalaya regency. The 
considerations for selecting the study location are: 1) 
Margahayu Village, sub-district of Manonjaya is a village 
which has an organic SRI rice land area, 2) Jembar II Farmers 
Group is a group that has obtained organic SRI program and 
the members have been carrying out organic SRI rice 
cultivation. 

Data are collected in a census of 25 respondents and some 
key informants related research materials by means of in-depth 
interviews and key informants use a questionnaire and 
secondary data searches. The key informants are required as a 
source of additional information related to the research that 
cannot be obtained through a questionnaire. 

The main parameters to calculate the economic aspects use 
a Total Cost calculation consisting of fixed costs and variable 
costs, receipts, revenue and R/C ratio. Whereas in determining 
the preference of selection of organic SRI rice cultivation by 
farmers are: 1) price of the product, 2) profit expectation, 3) the 

Year Planting  

area (ha) 

Harvested 

area  

(ha) 

Producti-

on (ton) 

Productivity  

(ku/ha) 

 

The 

amou-

nt of 

export

s 

The 

number of 

organic 

farmers 

(person) 

2005 346 346 2,587 74.77 -- -- 

2006 691 691 2,708 78.26 -- -- 

2007 1,180 1,180 12,277 75.83 -- -- 

2008 5,074 5,074 25,802 73.80 -- -- 

2009 5,472 5,472 45,631 77.20 329.2 2,333 

2010 5,539 4,040 31,412 77.74 392.3 1,922 

2011 8,755 8,493 67,089 78.60 105.2 438 

2012 8,693 7,562 59,619 78.84 113.67 521 
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risk of failure, 4) acquisition of technology, 5) access to factors 
of production, 6) the capital requirements/production costs and 
7) the level of ease of cultivation. 

The data obtained from the field were analyzed 
descriptively and tabulation (scoring, percentage, average). 
Decision-making technique on preferences is done by seeing 
the highest total score which is the priority/preference of 
farmers to Organic SRI rice cultivation. 

V. RESULTS AND DISCUSSION 

A. Characteristics of Respondents 

1) Age 
 The respondents in this study are farmers who 

cultivate rice using SRI method as many as 25 people came 
from the Jembar II Farmers Group. The results of interviews 
with respondents found that the farmers’ age is mostly in the 
productive age ranging from 40-64 years as many as 22 people 
(88%), which is in accordance with the opinion of Said Rusli 
(12) stating that the age between 15-64 years is included in the 
productive age, while three respondents (12%) are in the age of 
> 65 years. 

The age directly affects the life of the physical abilities and 
the response of farmers to new innovations. Farmers who are in 
relatively young age have better physical strength compared to 
elderly farmers [13].  In this study, it is still obtained 
respondents aged over 65 years and in practice they follow 
organic SRI rice farming. 

2) Education 
 The education level affects the mindset and actions of 

farmers in managing their farming. The more extensive 
knowledge and level of education of farmers, the better they 
manage their farming. Farmers’ education level will affect the 
level of decision-making to undertake an innovation, farmers 
with high levels of education can cause to act dynamically in 
selecting and applying technological innovation in order to 
increase the production and productivity of their farming land 
[14].   

In this study, from the sequential respondent data there is 1 
people (4%) who did not complete elemtary school, 15 (60%) 
completed elementary school, 2 (8%) graduated from junior 
high school, 5 (20%) have completed senior high school and 2 
(8% ) graduated from S1. In this study, there are respondents 
who did not complete elementary school, but in practice they 
often follow courses, training and similar activities conducted 
in Farmers Group so that it is expected that their level of 
understanding and knowledge has also increased and can 
follow SRI organic rice technology being offered. 

3) Family Dependent 
 The family dependent in question consists of his wife 

and children which are still the responsibility of the head of the 
family. The number of family dependents is closely related to 
the fulfillment of family life, it will affect the use of the 
percentage of income between the needs of consumption with 
the fulfillment of other necessities, including setting aside the 
capital for their farm activities. 

In this study, there are 19 (76%) respondents who have a 
number of family dependents between 0-2 people and as many 
as 6 (24%) respondents who have a family dependents of 3-4 
people. It is expected the fewer the number of dependents has 
far greater opportunity to improve their living standards. 

B. Economic Aspects of Organic SRI Rice 

 The study on the economic aspects was conducted on 
the farmers who have implemented organic SRI rice farming in 
the second year (the fourth growing season). Based on the 
results that has been done found that the information of average 
total production costs for organic SRI rice per 0.21 ha is IDR 
1,262,686, with revenues amounting to IDR 2,312,314. With 
this composition, it is obtained R/C ratio of 2.83 (Table II), it 
can be concluded that organic SRI rice farming implemented  
is viable and profitable for farmers. 

TABLE II.  ECONOMIC ANALYSIS OF ORGANIC SRI RICE CULTIVATION 

IN THE FOURTH GROWING SEASON  

I. FIXED COST 

No Detail of Cost Volume Unit price 

(IDR) 

Total 

(IDR) 

1. Property tax 84 bata*) 14,000,/year 4,664,- 

2. Rent tractor 84 bata 2,000,-/bata 168,000,- 

3. Depreciation of 

equipment 

  4,250,- 

4. Fixed cost 

interest 

  665,- 

Total Fixed cost 177,579,- 

II. VARIABLE COST 

1. Sintanur seeds 1 kg 14,000,- 14,000,- 

2. Organic fertilizer 500 kg 450,- 225,000,- 

3. MOL (Local 

Microorganism)  

4 liter 10,000,- 40,000,- 

4. Labor costs:    

 a. Seedbed  1 HKP 40,000,- 40,000,- 

 b. Tillage  3 HKP 40,000,- 120,000,- 

 c. Weeding 2 HKP 40,000,- 80,000,- 

  1 HKW 25,000,- 25,000,- 

 d. Planting  2 HKP 40,000,- 80,000,- 

  2 HKW 25,000,- 50,000,- 

 e. Fertilizing 4 HKP 40,000,- 160,000,- 

 f. Pest & disease 

control 

1 HKP 40,000,- 40,000,- 

 g. Harvest 3 HKP 40,000,- 120,000,- 

  3 HKW 25,000,- 75,000,- 

 h. Post harvested 2 HKP 40,000,- 80,000,- 

5. Variable cost 

interest 

  4,107,- 

Total of Variable Cost 1,085,107 

III Total Cost (IDR) 1,262,686 

IV Income : 650 kg GKG**) x  IDR 5,500,- 3,575,000 

V Revenue (IDR) 2,312,314 

VI R/C Ratio 2,83 

a. *) : 1 bata = 14 square meter     **) GKG : dry unhusked rice 

 

Although this calculation is favorable, but there is still 
dissatisfaction perceived by the farmers that the productivity 
achieved of 550 kg dry unhusked rice (GKG) to an area of 0.21 
ha (ton/ha) is still lower than the previous conventional rice 
productivity by 6,0 ton/ha. Though organic SRI rice cultivation 
implemented has entered the fourth growing season. This is 
consistent with other research that during wet season, grain 
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yields with inorganics and Integrated Nutrient Management 
(INM) were near stable (5.0-5.5 t/ha) and superior to organics 
by 15-20% during the first two years, which improved with 
organics (4.8-5.4 t/ha) in the later three years to comparable 
levels with inorganics and INM [11].  Then,   if compared to 
the conventional rice system, in the beginning of doing the 
semi and fully organic rice system the rice yield were lower 
about 3 – 4 tons per ha/season. However, after eight years the 
rice productions were relatively comparable with the 
conventional system [15].   

The fact of a decrease in rice production in the beginning of 
the conversion to organic farming, that during the process of 
conversion to organic farming, farmers are confronted with 
several problems [1].  The literature identified problems such 
as yield reductions, higher weed, pest and disease pressure, 
reduced livestock performance, few marketing opportunities, 
no premium prices, refusal of loans or insurance for organic 
production and lack of legislation, subsidies and certification 
bodies. Therefore, until this fourth growing season the farmers 
are still expecting an increase in productivity exceeding 
conventional rice productivity. 

 

C. Priority preference of farmers in the selection of organic 

SRI rice cultivation system 

In implementing organic SRI rice cultivation, not all 
farmers in Tasikmalaya regency carry out the system. It is 
because the farmers also have criteria in determining the 
selection of farming. Based on an inventory and primary data 
collection as well as data analysis done in the study area of 
organic SRI rice cultivation, it is obtained complete results as 
can be seen in the following table. 

TABLE III.  SCORE OF FARMERS’ PREFERENCE IN SELECTION OF 

ORGANIC SRI RICE CULTIVATION SYSTEM IN JEMBAR II FARMERS GROUP IN 

MARGAHAYU VILLAGE, SUB-DISTRICT MANONJAYA, TASIKMALAYA 

REGENCY 

Aspect Indicators  The total 

score 

obtained 

Rank  

 Economic  Productivity 89 II 

Product Selling Price 85 III 

Production cost 81 IV 

Revenue  90 I 

 Social Farm Institution 76 VI 

Participation 79 V 

Environment  Soil fertility conditions 79 V 

Water Resource 

Conservation 

75 VII 

Biodiversity 75 VII 

  
Indicators used to determine the farmers preference in the 

selection of organic SRI rice cultivation refer to the 

sustainable agricultural component namely modified 

economic, social and environmental aspects based on the 

limitations in the research area. Based on the results (Table 

III)  that have been carried out, it turned out that the economic 

aspect is the first preference that makes the farmers grow 

organic SRI rice with the acquisition of a score above 80, with 

sequential ranks for increased revenue, productivity, product 

selling prices and decreased production costs. The various 

reasons farmers adopt organic agriculture can be grouped into 

five categories: financial, production, health, institutional 

and/or social, and environmental. Financial factors figure 

dominantly in motivating farmers to adopt organic agriculture, 

i.e., reduced production cost [16]. The farmers who adopt 

organic agriculture are motivated by both financial and 

technical reasons [17]. 

 
The increase in revenue is the main objective for farmers, 

this can be done by increasing productivity, premium product 
selling price and reduction in production costs. By all means, 
everyone always wishes high profits. Such benefits can be 
achieved through increased production coupled with a decrease 
in production costs and higher product prices. The average 
productivity obtained by farmers in the study areas is as much 
as 5.7 tons per hectare. The level of organic SRI rice 
productivity in this study areas is still lower than the average 
productivity in Manonjaya sub-district level of 6.771 tonnes/ha 
dry unhusked rice (GKG) [18].  

Especially with regard to the expectation of obtaining a 
high/premium product price is a strong consideration for 
farmers respondents when implementing organic SRI farming 
systems, product prices will largely determine the amount of 
revenue and profit of farmers in their farming. This study 
shows that the highest price is IDR. 650,000.-/quintal dry 
unhusked rice (GKG)  and the lowest price is IDR 550,000.-
/quintal dry unhusked rice (GKG). The prices are determined 
based on farmers deal with the buyers. The price is also 
determined by the quality of rice produced and whether there is 
any residue which is still contained in the rice produced. 
Farmers planting rice with organic SRI approach is to obtain a 
high production and higher product price than the price of non-
organic rice. Because in fact, the organic certification label has 
several advantages, such as: a) The bargaining power of the 
organic products are higher, b) the price of the organic products 
ishigher, c) It could enter the modern market with good market 
response [19].  However, the farmers do not know exactly how 
the actual price of organic rice, because the price organic rice 
should be first checked the content of the residue through 
companies that have organic certification (IMO/SNI). Farmers 
cooperate with the company having IMO/SNI certifications 
due to the high costs of certification that are often discourage 
farmers to obtain organic acknowledgment letter. In addition, 
the validity period of the certificate is only for a period of three 
years. Though this certification is a way to get a higher price. 
Organic certification is the process to obtain the recognition 
that the process of organic production or process of organic 
products is based on existing standards and regulations [20].   

The next preference when the farmers choose organic SRI 
cultivation system in the area of research is related social 
aspect which consists of the farmers’ institution and farmers’ 
participation in the group. Farmers Group institution is 
expected to be one of the places contributing our thoughts to 
exchange information among members and external parties in 
increasing the knowledge and skills of organic SRI rice 
farming. Besides, the participation of group members will 
largely determine the success of Farmers Group programss 
generally and increased incomes in particular. 
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The last section of the farmers’ preferences in 
implementing organic SRI rice cultivation is environmental 
considerations consisting of the condition of soil fertility, water 
resources conservation and biodiversity. The relatively low 
score compared to the other aspects (score between 75-79) 
indicates that environmental aspects have not been made a 
priority considerations in planting organic SRI rice. They still 
believe that with any conventional rice, the environmental 
conditions can still be maintained properly including its 
biodiversity. 

VI. CONCLUSION 

Based on the research that has been done, it is obtained the 
conclusion as follows: 

1)  Economically, organic SRI rice farming is profitable 

for farmers, but it still does not provide the productions that 

meet the expectations of farmers due to the fourth growing 

season, its productivity is still lower than conventional rice 

productivity. 

2) Farmers’ preference to grow organic SRI rice more 

dominantly leads to economic aspects and has not shown the 

sustainability of the social and environmental side. 
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