DAFTAR GAMBAR

Gambar 2.1. Brand COMMUNICALION ........ccoeiviiiriiiiiiiiieieeeee e 13
Gambar 2.2. Sensory Brand EXPErieNnCe ..........coviiiiiinieiiieie e 19
Gambar 2.3. Kerangka Konsep Penelitian ...........cocoovviiieiiiiicienccseseeeee, 40
Gambar 3.1 Path Diagram Penelitian............cocoooviiiiiiniiiiiiee e 49
Gambar 4.1. Hasil Analisis Konfirmatori Variabel ..., 70
Gambar 4.2. Analisis Konfirmatori Variabel Eksogen Brand Communication.....73
Gambar 4.3 Analisis Konfirmatori Variabel Endogen..........cccccooeviniiiiiiieienen, 76

Gambar 4.4. Hasil Uji Full Model Structural Equation Modeling ............c.c........ 90



