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Humans carry out activities to meet their needs. These activities and needs are 

related to consumption. There are two types of consumer behavior, namely 

rational consumer behavior and irrational consumer behavior. This study aims to 

determine: a) student responses to price, lifestyle, bandwagon effect and 

consumption behavior in fashion products. b) the effect of income, price, lifestyle 

and the bandwagon effect partially on the consumption behavior of students in the 

field of fashion and c) the influence of income, prices, lifestyle and the bandwagon 

effect together on the consumption behavior of students in the field of fashion. 

This study uses primary data with multiple linear regression analysis and 

hypothesis testing (T test and F test). The results of this study indicate: a) 

responses to price variables are categorized as very good, responses to lifestyle 

variables, bandwagon effect and consumption behavior are categorized as good. 

b) partially the income variable and the bandwagon effect have a significant 

positive effect, while the price and lifestyle variables have an insignificant positive 

effect on consumption behavior. c) together income, price, lifestyle and 

bandwagon effect have a significant effect on consumption behavior. 
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Manusia melakukan aktivitas untuk memenuhi kebutuhan hidupnya. Aktivitas dan 

kebutuhan tersebut berkaitan dengan konsumsi. Terdapat dua jenis perilaku pada 

konsumen, yaitu perilaku konsumen rasional dan perilaku konsumen irasional. 

Penelitian ini bertujuan untuk mengetahui: a) tanggapan mahasiswa terhadap 

harga, gaya hidup, bandwagon effect dan perilaku konsumsi pada produk fashion. 

b) pengaruh pendapatan, harga, gaya hidup dan bandwagon effect secara parsial 

terhadap perilaku konsumsi mahasiswa di bidang fashion dan c) pengaruh 

pendapatan, harga, gaya hidup dan bandwagon effect secara bersama-sama 

terhadap perilaku konsumsi mahasiswa di bidang fashion. Penelitian ini 

menggunakan data primer dengan analisis regresi linier berganda dan uji hipotesis 

(uji t dan uji F). Hasil penelitian ini menunjukan: a) tanggapan terhadap variabel 

harga dikategorikan sangat baik, pandangan mahasiswa terhadap variabel gaya 

hidup, bandwagon effect dan perilaku konsumsi dikategorikan baik. b) secara 

parsial variabel pendapatan dan bandwagon effect berpengaruh positif signifikan, 

sedangkan variabel harga dan gaya hidup berpengaruh positif tidak signifikan 

terhadap perilaku konsumsi. c) secara bersama-sama pendapatan, harga, gaya 

hidup dan bandwagon effect berpengaruh signifikan terhadap perilaku konsumsi. 
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