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ABSTRAK

Eneng Ernawati. 2022. Pengaruh Promosi Dan Kualitas Pelayanan Terhadap
Minat Beli Ulang Konsumen Pada Platform Shopee. Skripsi, Program
Studi Ekonomi Syariah Fakultas Agama Islam Universitas Siliwangi

Pengunjung tahunan shopee tidak stabil setiap tahunnya, bahkan menurun
pada tahun 2021. Hal ini mengindikasikan adanya penurunan minat beli ulang
konsumen. Berdasarkan studi pendahuluan berupa penyebaran prasurvey pada
konsumen Shopee ada beberapa faktor yang mempengaruhi minat beli ulang
konsumen diantaranya Promosi dan Kualitas Pelayanan. Adapun tujuan dari
penelitian ini adalah untuk mengetahui apakah terdapat pengaruh Promosi Dan
Kualitas Pelayanan Terhadap Minat Beli Ulang Konsumen Pada Platform Shopee.

Penelitian ini menggunakan metode penelitian kuantitatif dengan sampel
sebanyak 100 responden konsumen yang pernah menggunakan Platform Shopee.
Untuk teknik pengumpulan data dilakukan dengan metode kuesioner dan
observasi. Instrumen penelitian diuji dengan uji validitas dan reliabililtas.

Dari hasil pengolahan data menunjukan bahwa Promosi berpengaruh positif
dan signifikan terhadap variabel Minat Beli Ulang yang berdasarkan hasil uji
korelasi diperoleh nilai sebesar 0.524. koefisien determinasi sebesar 27,5%,
persamaan regresi Y= 7,189+0,729X1, dan uji statistik t hitung sebesar 6,092
dengan taraf signifikan 0,00 < 0,05. Kualitas Pelayanan berpengaruh positif dan
signifikan ternadap Minat Beli Ulang. Yang berdasarkan hasil uji korelasi sebesar
0.456, Kkoefisien determinasi diperoleh 20,8%. Persamaan regresi Y=
13,334+0,541X2. dan uji statistik t hitung sebesar 5,070 dengan taraf signifikan
0,00 < 0,05. Promosi dan Kualitas Pelayanan bersama-sama berpengaruh positif
dan signifikan terhadap Minat Beli Ulang berdasarkan hasil uji korelasi diperoleh
0.556, koefisien determinasi 31%., persamaan regresi
Y=4,973+0.544X1+0.272X2. dan uji statistik t hitung sebesar 21,748 dengan taraf
signifikan 0,00 < 0,05. Maka Ha yang menyatakan Promosi dan Kualitas
Pelayanan terhadap Minat Beli Ulang berpengaruh secara signifikan diterima dan
Ho ditolak.

Kata kunci: Promosi, Kualitas Pelayanan, Minat Beli Ulang.



ABSTRACT

Eneng Ernawati. 2022. The Effect of Promotion and Quality of Service on
Consumer Repurchase Interest on Shopee Platform. Skripsi, Sharia
Economics Study Program, Faculty of Islamic Religion, Siliwangi
University

Shopee's annual number of events is unstable every year, even declining in
2021. This indicates a decrease in consumer repurchase interest. Based on
preliminary studies in the form of prasurvey deployments to Shopee consumers,
there are several factors that affect consumer repurchase interest, including
Promotion and Service Quality. As for the purpose of this study is to find out
whether there is an influence of Promotion and Quality of Service on Consumer
Repurchase Interest on Shopee Platform.

This research uses quantitative research methods with a sample of 100
consumer respondents who have used the Shopee Platform. For data collection
techniques are carried out by questionnaire and observation methods. Research
instruments are tested with validity and reabliltas tests.

From the results of data processing shows that the Promotion has a positive
and significant effect on the Repurchase Interest variable based on the results of
the correlation test obtained a value of 0.524. determination coefficient of 27.5%,
regression equation Y = 7.189 +0.729X1, and statistical test t calculate 6.092
with a significant level of 0.00 < 0.05. Service Quality has a positive and
significant effect on Repurchase Interest. Based on the results of the correlation
test of 0.456, the coefficient of determination was obtained 20.8%. Regression
equation Y = 13.334 +0.541X2. and the statistical test t calculates 5,070 with a
significant level of 0.00 < 0.05. Promotion and Quality of Service together have a
positive and significant effect on Repurchase Interest based on the results of the
correlation test obtained 0.556, determination coefficient 31%, regression
equation Y = 4,973 + 0.544X1 + 0.272X2. and the statistical test t calculated
21,748 with a significant level of 0.00 < 0.05. So Ha who stated that the
Promotion and Quality of Service to repurchase Interest had a significant effect
was accepted and Ho was rejected.

Keywords: Promotion, Quality of Service, Repurchase Interest.
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