
 
 

xiv 
 

DAFTAR GAMBAR 

Gambar 1. 1 Grafik Jumlah Pengguna Internet di Indonesia ................................... 4 

Gambar 2. 1 Model Uses and Gratifications ......................................................... 18 

Gambar 3. 1 Prosedur Penelitian ........................................................................... 31 

Gambar 3. 2 Akun Instagram Ridwan Kamil Tahun 2018 .................................... 33 

Gambar 4. 1 Tampilan Masuk Instagram .............................................................. 54 

Gambar 4.2 Tampilan Masuk Instagram  .............................................................. 55 

Gambar 5. 1 Uji Heterokesdastisitas ...................................................................... 79 

Gambar 5. 2  Konten Discussions (Kiri) dan Meeting Politicians (Kanan) .......... 87 

Gambar 5. 3 Konten Background Stories (Kiri) dan Pass Time (Kanan) .............. 88 

Gambar 5. 4 Konten Family (Kiri) dan Media Work (Kanan) ............................... 89 

Gambar 5. 5 Konten Positioning ........................................................................... 90 

Gambar 5. 6 Konten Endorsement @ridwankamil ................................................ 91 

Gambar 5. 7 Konten Call to Action ..................................................................... 100 

Gambar 5. 8 Konten Positioning ......................................................................... 101 

Gambar 5. 9 Konten Family dan Background Stories ......................................... 102 

Gambar 5. 10 Konten Indikator Pass Time .......................................................... 103 

Gambar 5. 11 Konten Campaign ......................................................................... 103 

Gambar 5. 12 Konten Meeting Politicians .......................................................... 104 

 
 
		
 
 

 

 


