
 

99 

 

DAFTAR PUSTAKA 

Abdullah, M. (2015). Metode Penelitian Kuantitatif. Aswaja Pressindo. 

Alvarez, R. M., & Nagler, J. (1995). Economics, issues and the Perot candidacy: 

voter choice in the 1992 presidential election. American Journal of Political 

Science, 39(3), 714–744. https://doi.org/10.2307/2111651 

Alvarez, R. M., & Nagler, J. (1998). Economics, entitlements, and social issues: 

Voter choice in the 1996 presidential election. American Journal of Political 

Science, 42(4), 1349–1363. https://doi.org/10.2307/2991862 

Amin, N. F., Garancang, S., & Abunawas, K. (2023). Konsep Umum Populasi Dan 

Sampel Dalam Penelitian. JURNAL PILAR: Jurnal Kajian Islam 

Kontemporer, 14(1), 15–31. 

Andersen, P. A., & Kibler, R. J. (1978). Candidate valence as a predictor of voter 

preference. Human Communication Research, 5(1), 4–14. 

https://doi.org/10.1111/j.1468-2958.1978.tb00618.x 

Anggalia, A., & Efriza, E. (2020). Strategi Kampanye Model Blusukan Joko 

Widodo Dalam Pemenangan Pemilihan Umum Kepala Daerah Kota Jakarta 

Tahun 2012 (Studi Kasus Di Kecamatan Kemayoran, Jakarta Pusat). Jurnal 

Renaissance, 5(2), 657–669. 

Bartle, J. (2003). Partisanship, performance and personality: competing and 

complementary characterizations of the 2001 British general election. Party 

Politics, 9(3), 317–345. https://doi.org/10.1177/1354068803009003003 

Bean, C., & Mughan, A. (1989). Leadership effects in parliamentary elections in 

Australia and Britain. American Political Science Review, 83(4), 1165–1179. 



 

100 

 

https://doi.org/10.2307/1961663 

Bélanger, É., & Meguid, B. M. (2008). Issue salience, issue ownership, and issue-

based vote choice. Electoral Studies, 27(3), 477–491. 

https://doi.org/10.1016/j.electstud.2008.01.001 

Bougie, R., & Sekaran, U. (2019). Research methods for business: A skill building 

approach. John Wiley & Sons. 

Bukhari, I. (2022). Rakerda Golkar Kota Tasik, Menangkan Pileg dan Pilpres Baru 

Pilkada. Kapol.Id. https://kapol.id/rakerda-golkar-kota-tasik-menangkan-

pileg-dan-pilpres-baru-pilkada/ 

Campbell, A., Converse, P. E., Miller, W. E., & Stokes, D. E. (1980). The American 

Voter. University of Chicago Press. 

Campbell, J. E. (1983). The electoral consequences of issue ambiguity: An 

examination of the presidential candidates’ issue positions from 1968 to 1980. 

Political Behavior, 5, 277–291. https://doi.org/10.1007/BF00988578 

Creswell, J. W. (2012). Educational Research: Planning, Conducting and 

Evaluating Quantitative and Qualitative Research (Keempat (ed.)). Pearson. 

Ediyanto, Mara, M. N., & Satyahadewi, N. (2013). Pengklasifikasian Karakteristik 

Dengan Metode K-Means Cluster Analysis. Bimaster: Buletin Ilmiah 

Matematika, Statistika Dan Terapannya, 2(2), 133–136. 

Firmanzah. (2008). Marketing Politik: Antara Pemahaman dan Realitas (Kedua). 

Yayasan Obor Indonesia. 

Flaningan, W. H., Zingale, N. H., Theiss-Morse, E. A., & Wagner, M. W. (2018). 

Political Behavior of the American Electorate. CQ Press. 



 

101 

 

Garzia, D. (2013). Can candidates’ image win elections? A counterfactual 

assessment of leader effects in the second Italian republic. Journal of Political 

Marketing, 12(4), 348–361. https://doi.org/10.1080/15377857.2013.837303 

Ghozali, I. (2021). Aplikasi Analisis Multivariate Dengan Progam Ibm Spss 26 

(Sepuluh). Universitas Diponegara. 

Grigg, N. S. (1988). Infrastructure engineering and management. John Wiley and 

Sons. 

Groves, R. M., Fowler-Jr, F. J., Couper, M. P., Lepkowski, J. M., Singer, E., & 

Tourangeau, R. (2004). Survey Methodology. John Wiley & Sons. 

Hacker, K. L. (Ed.). (1995). Campaign and Candidate images in presidential 

elections. Greenwood Publishing Group. 

Hacker, K. L., Zakahi, W. R., Giles, M. J., & McQuitty, S. (2000). Components of 

candidate images: Statistical analysis of the issue‐persona dichotomy in the 

presidential campaign of 1996. Communications Monographs, 67(3), 227–

238. https://doi.org/10.1080/03637750009376508 

Haq, M. U. (1995). Reflection On Human Development. Oxford University Press. 

Hellweg, S. A., King, S. W., & Williams, S. E. (1988). Comparative candidate 

evaluation as a function of election level and candidate incumbency. 

Communication Reports, 1(2), 76–85. 

https://doi.org/10.1080/08934218809367468 

Jacoby, W. G. (2010). The American Voter. In J. E. (ed. . Leighley (Ed.), Oxford 

Handbook of American Elections and Political Behavior. Oxford Academic. 

https://doi.org/10.1093/oxfordhb/9780199235476.001.0001 



 

102 

 

Jatnika, R. (2023). Pemilih di Kota Tasikmalaya Didominasi Generasi Milenial 

Pada Pemilu 2024, Bawaslu Khawatir. Radartasik,Id. 

https://radartasik.id/didominasi-generasi-milenial-pada-pemilu-2024/ 

Juliandi, A., Irfan, & Manurung, S. (2014). Metodologi Penelitian Bisnis: Konsep 

dan Aplikasi. UMSU Press. 

Jumlah Daftar Pemilih Tetap (DPT) Pemilihan Umum Berdasarkan Kelurahan di 

Kota Tasikmalaya. (2023). Open Data Kota Tasikmalaya. 

Jumlah Penduduk Berdasarkan Kecamatan dan Pendidikan Akhir di Kota 

Tasikmalaya. (2023). Open Data Kota Tasikmalaya. 

Kependudukan Kota Tasikmalaya Tahun 2023 Semester II. (2024). Open Data Kota 

Tasikmalaya. https://opendata.tasikmalayakota.go.id/artikel/kependudukan-

kota-tasikmalaya-tahun-2023-semester-ii 

Knox, H. (2017). Affective infrastructures and the political imagination. Public 

Culture, 29(2), 363–384. https://doi.org/10.1215/08992363-3749105 

Landtsheer, C. L. D., De Vries, P., & Vertessen, D. (2008). Political impression 

management: How metaphors, sound bites, appearance effectiveness, and 

personality traits can win elections. Journal of Political Marketing, 7(3–4), 

217–238. https://doi.org/10.1080/15377850802005083 

Lane, R. E. (1955). Political personality and electoral choice. American Political 

Science Review, 49(1), 173–190. https://doi.org/10.2307/1951646 

Laporan Keterangan Pertanggung Jawaban Wali Kota Tasikmalaya Tahun 2022. 

(2023). PPID Kota Tasikmalaya. https://ppid.tasikmalayakota.go.id/laporan-

keterangan-pertanggung-jawaban-wali-kota-tasikmalaya-tahun-2022/ 



 

103 

 

Lawson, C., Lenz, G. S., Baker, A., & Myers, M. (2010). Looking like a winner: 

Candidate appearance and electoral success in new democracies. World 

Politics, 62(4), 561–593. https://doi.org/10.1017/S0043887110000195 

Lewis-Beck, M. S., Norpoth, H., Jacoby, W. G., & Weisberg, H. F. (2009). The 

American voter revisited. University of Michigan Press. 

Livert, F., Gainza, X., & Acuña, J. (2019). Paving the electoral way: Urban 

infrastructure, partisan politics and civic engagement. World Development, 

124, 104628. https://doi.org/10.1016/j.worlddev.2019.104628 

Lolang, E. (2014). Hipotesis Nol dan Hipotesis Alternatif. Jurnal Keguruan Dan 

Ilmu Pendidikan, 3(3), 685–695. 

Loren B. Landau, & Segatti, A. W. K. (2009). Human Development Impacts of 

Migration: South Africa Case Study. MPRA: Munich Personal Repec 

Archive, 5(19182). 

Maidiana. (2021). Penelitian Survey. ALACRITY: Journal Of Education, 1(2), 20–

29. 

Merkel, W. (2004). Embedded and defective democracies. Democratization, 11(5), 

33–58. https://doi.org/10.1080/13510340412331304598 

Mongkaren, S. (2013). Fasilitas dan Kualitas Pelayanan Pengaruhnya Terhadap 

Kepuasan Penguna Jasa Rumah Sakit Advent Manado. Jurnal EMBA: Jurnal 

Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 1(4), 493–503. 

Morrisan, M. A. (2012). Metode penelitian survei. Kencana. 

Mujani, S., & Liddle, R. W. (2010). Indonesia: Personalities, parties, and voters. 

Journal of Democracy, 21(2), 35–49. https://doi.org/10.1353/jod.0.0160 



 

104 

 

Nasrum, A. (2018). Uji Normalitas Data Untuk Penelitian. Jayapangus Press. 

Nasution, H. F. (2016). Instrumen penelitian dan urgensinya dalam penelitian 

kuantitatif. Al-Masharif: Jurnal Ilmu Ekonomi Dan Keislaman, 4(1), 59–75. 

Newman, B. I. (1994). The marketing of the president: Political marketing as 

campaign strategy. Sage Publication. 

Nur, S. (2013). Konflik, stress kerja dan kepuasan kerja pengaruhnya terhadap 

kinerja pegawai pada Unversitas Khairun Ternate. Jurnal EMBA: Jurnal 

Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, 1(3), 739–749. 

Ovan, & Saputra, A. (2020). CAMI: Aplikasi Uji Validitas dan Reliabilitas 

Instrumen Penelitian Berbasis Web. Yayasan Ahmar Cendekia Indonesia. 

Paramita, R. W. D., Rizal, N., & Sulistyan, R. B. (2021). Metode Penelitian 

Kuantitatif: Buku Ajar Perkuliahan Metodologi Penelitian Bagi Mahasiswa 

Akuntansi dan Manajemen (Edisi Ketiga). Widya Gama Press. 

Petrocik, J. R. (1996). Issue ownership in presidential elections, with a 1980 case 

study. American Journal of Political Science, 825–850. 

https://doi.org/10.2307/2111797 

Picon, A. (2018). Urban Infrastructure, Imagination and Politics: from the 

Networked Metropolis to the Smart City. International Journal of Urban and 

Regional Research, 42(2), 263–275. https://doi.org/10.1111/1468-

2427.12527 

Rhee, J. W. (1997). Strategy and issue frames in election campaign coverage: A 

social cognitive account of framing effects. Journal of Communication, 47(3), 

26–48. https://doi.org/10.1111/j.1460-2466.1997.tb02715.x 



 

105 

 

Riduwan. (2013). Metode dan Teknik Menyusun Proposal Penelitian (Untuk 

Mahasiswa S-1,S-2,S-3). Alfabeta. 

Sappaile, B. I. (2007). Konsep Instrumen Penelitian Pendidikan. Jurnal Pendidikan 

Dan Kebudayaan, 13(66), 379–391. 

Sari, P., Kesuma, L. I., & Rifai, A. (2021). Implementasi Metode Multistage 

Random Sampling untuk Aplikasi Quick Count pada Pilkada Kota 

Palembang Berbasis Java Mobile. Jurnal Ilmu Komputer Dan Teknologi 

Informasi, 1(1), 10–15. 

Silalahi, U. (2006). Metode Penelitian Sosial (Cetakan 1). Unpar Press. 

Silalahi, U. (2015). Metode Penelitian Sosial Kuantitatif (Cetakan Keempat). PT 

Refika Aditama. 

Soamole, A. M. (2022). Analisis Penerapan Sistem Manajemen Mutu ISO 9001 

pada PT. Semen Tonasa. Jurnal Flyover, 2(1), 1–9. 

Sugiyono. (2022). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (Cetakan 

Ke-27). ALFABETA. 

Sunjoyo, S. R., & Carolina, V. (2013). Aplikasi SPSS untuk SMART Riset(Program 

IBM SPSS 21.0) (Cetakan Pertama). ALFABETA. 

Syahrum, & Salim. (2012). Metodologi Penelitian Kuantitatif. Ciptapustaka Media. 

Tarr, D., & Benenson, B. (2012). Elections A to Z. CQ Press. 

Todaro, M. ., & Smith. (2003). Pembangunan Ekonomi di Dunia Ketiga 

(Kedelapan). The Addison Wesley. 

Trent, J. S., & Friedenberg, R. V. (2008). Political campaign communication: 

Principles and practices. Rowman & Littlefield. 



 

106 

 

Van de Walle, N. (2002). Africa’s range of regimes. Journal of Democracy, 13(2), 

66–80. https://doi.org/10.1353/jod.2002.0032 

Venturino, F. (2000). La personalizzazione della politica italiana. Il ruolo dei leader 

nelle elezioni del 1996. Italian Political Science Review/Rivista Italiana Di 

Scienza Politica, 30(2), 295–327. 

https://doi.org/10.1017/S0048840200026757 

Widana, I. W., & Muliani, P. L. (2020). Uji persyaratan analisis. Klik Media. 

Wijaya, L. V. (2017). Pengaruh Cash Turnover, Receivable Turnover, dan 

Inventory Turnover Terhadap Return On Asset Perusahaan Sektor Makanan 

dan Minuman yang Terdaftar di Bursa Efek Indonesia Periode 2013 – 2015. 

Jurnal Akuntansi, 9(1), 74–82. 

  

 

 

 


