
 

 

xiii 

 

 

 

DAFTAR GAMBAR 

 

Nomor    Judul            Halaman 

1.1           Unsur Media Sosial Pada Platform TikTok ..................................             7 

1.2           Unsur E-commerce Pada TikTok ..................................................             8 

2.1           S-O-R Model .................................................................................           14 

3.1           Model Penelitian ...........................................................................           37 

3.2           Path Diagram Penelitian...............................................................           40 

4.1           Hasil Confirmatory Factor Analysis Variabel Eksogen ...............           53 

4.2           Hasil Confirmatory Factor Analysis Variabel Endogen ...............           55 

4.3           S-O-R Model Tahapan Pembelian Ulang Pengguna TikTok di          

Indonesia .......................................................................................           76 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


