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The purpose of this research was to determine the influence of employer 

brand and self-efficacy on organizational citizenship behavior which was 

mediated by employee engagement, with research subjects being lecturers at the 

Faculty of Economics and Business, Siliwangi University. The research method 

used was a quantitative method, with sampling techniques used a simple random 

sampling method. The data collection technique used for primary data were 

carried out through structured and measurable questionnaires, interviews and 

observations, while secondary data was obtained from literature review and other 

relevant parties. The analysis tool was SEM-PLS used SmartPLS software. The 

research results show that employer brand has a significant effect on employee 

engagement; self efficacy has a significant effect on employee engagement; 

employee engagement has a significant effect on organizational citizenship 

behavior (OCB); employer brand through employee engagement has a significant 

effect on OCB; self-efficacy through employee engagement has a significant effect 

on OCB. 
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Tujuan dari penelitian ini adalah untuk mengetahui pengaruh employer 

brand dan self-efficacy terhadap organizational citizenship behaviour yang 

dimediasi oleh employee engagement, dengan subjek penelitian pada dosen 

Fakultas Ekonomi dan Bisnis Universitas Siliwangi. Metode penelitian yang 

digunakan adalah metode kuantitatif, dengan teknik penarikan sampel 

menggunakan metode simple random sampling. Teknik pengumpulan data yang 

digunakan untuk data primer dilakukan melalui kuesioner, wawancara serta 

observasi yang terstruktur dan terukur, sementara untuk data sekunder diperoleh 

dari kajian pustaka dan pihak lain yang relevan. Alat analisis berupa SEM-PLS 

dengan menggunakan perangkat lunak SmartPLS. Hasil penelitian menunjukkan 

bahwa employer brand berpengaruh signifikan terhadap employee engagement; 

self efficacy berpengaruh signifikan terhadap employee engagement; employee 

engagement berpengaruh signifikan terhadap organizational citizenship behaviour 

(OCB); employer brand melalui employee engagement berpengaruh signifikan 

terhadap OCB; self efficacy melalui employee engagement berpengaruh signifikan 

terhadap OCB. 
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