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This study aims to determine: (1) The effect of perceived usefulness, perceived ease 

of use, perceived security, on E-Wallet user satisfaction. (2) The effect of perceived 

usefulness, perceived ease of use, perceived security, on the trust of E-Wallet users. 

(3) The effect of perceived usefulness, perceived ease of use, perceived security, on 

the continuance intention to use E-Wallet users. (4) The effect of satisfaction and 

trust on the continuance intention to use E-Wallet users. (5) The effect of perceived 

usefulness, perceived ease of use, perceived security, through satisfaction and trust 

on the continuance intention to use E-Wallet users. The sample size in this study 

was 400 people. This research is of a quantitative type with a descriptive approach, 

using primary data and using the partial least square analysis technique – 

structural equation model (PLS-SEM). By using PLS-SEM this study concluded 

that: (1) there is a significant positive effect between perceived ease of use and 

perceived security on E-Wallet user satisfaction, but perceived usefulness has a 

positive and insignificant effect. (2) there is a significant positive effect between 

perceived ease of use and perceived security on the trust of E-Wallet users, but 

perceived usefulness has a positive and insignificant effect (3) there is a significant 

positive effect between perceived ease of use and perceived security on continuance 

intention to use E-Wallet users, but perceived usefulness has a positive and 

insignificant effect. (4) there is a significant positive effect between satisfaction and 

trust on the continuance intention to use E-Wallet users. (5) there is a significant 

positive effect between perceived ease of use and perceived security on continuance 

intention to use E-Wallet use users through satisfaction and trust as intervening 

variables, but perceived usefulness has a positive and insignificant effect. 
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