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This study aims to determine and analyze: the quality of BRIMO services, the 

promotion mix and the level of competition on customer satisfaction at BRI 

Tasikmalaya Branch Office either partially or jointly. The population in this study 

were BRI customers at the Tasikmalaya Branch Office, totaling 6,247 customers. 

The samples taken from this study were 375 customers. by using accidental 

sampling technique. The analysis tool uses the Software Statistical Program for 

Social Science (SPSS V.20). BRIMO's service quality is in the very good category, 

the promotion mix is in the very good category, the level of competition is in the 

good category and customer satisfaction is in the very good category. The results 

showed that BRIMO's service quality, promotion mix and level of competition had 

a positive and significant effect on customer satisfaction both partially and 

collectively. 

 

 

Keywords: BRIMO service quality, promotion mix, level of competition, and 

satisfaction 


